to the 2007 edition of On the Rip and our 31st year of
producing some of the finest sportfishing competitions
found anywhere.
If you were involved with our events in 2006, then you
already know what an incredible year it was. The fishing,
the fun, the camaraderie and for the most part, the weather,
were all simply phenomenal. With the exception of a nasty
blow forcing us to postpone, and ultimately cancel the Tuna
Tournament, we saw an increase in participation and equally
important, prize money, in just about every other event. The
fishing during the shark tourney was above average and we
saw some big fish in that contest. The white and blue marlin
bite during the second day of the Showdown astonished
everybody and resulted in a surprising turnaround in team
scoring. But by far the most miraculous happening of the
season was the billfish bite during the Mid Atlantic $500,000.
During that event, 577 white and blue marlin were caught
between the 176 boats that participated. Talk about phenomenal! That rivals some of the best and most exotic fishing destinations in the world - and all right here off our mid
Atlantic coast! Does it get any better than that? It did before
during the ‘500’ and we can only keep our fingers crossed
that it is strong again this year - hopefully all season long!
In this years’ edition of On the Rip, you’ll find profiles of
each of our events and a brief recap of what happened last
year. You’ll also find more articles of interest about Cape
May and the surrounding area. They were a big hit with
readers last year and we hope they are again. Truth be told,
we’ve had an incredible response to On the Rip all the way
around. Our advertisers have nearly doubled this year which
means they recognize and value your business and help us to
bring you these first class events. We hope you’ll patronize
them when the opportunity arises.
For 2007, we’ve tweaked our event schedule just a bit.
We continue to structure our tournaments so anglers of all
skill levels can participate and structure our prize categories
so the money gets spread around. And as always, you can
count on us to offer the best time possible while you compete. I hope you’ll make plans to share in some of the fun!
See ya dockside!

Bob Glover,
Tournament Director

Jim (Fighting Angel) Gatto’s incredible blue marlin photo makes a
perfect On The Rip cover. See more photos on page 26.
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South Jersey Tournaments would like to extend our appreciation to all 2007 tournament sponsors and advertisers in this
year’s On The Rip. Your support and participation have contributed to making this season the best ever.
If you feel that you or your company might benefit from exposure at one of our tournaments or by advertising in On The
Rip we encourage you to contact the marketing department at your earliest convenience. Participation in some categories
is limited.
South Jersey Tournaments reserves the right to modify, edit or refuse any sponsorship, submission, advertisement copy,
photographs or graphics. South Jersey Tournaments reserves the right to limit sponsorship of its events and/or advertisements in its publication(s), brochures, etc. Information contained in this publication is believed to be correct at the time of
publication but not guaranteed for accuracy.
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6th Annual South Jersey / ASA Spring Striper Tournament
May 4-6

Presented by SJ Marina & the American Striper Association

27th Annual South Jersey Shark Tournament
June 7-10

The Richest Shark Tournament in NJ
(2006 total prize money $250,030) • Plus $50,000 Monster Shark Bonus

18th Annual Ocean/Viking Showdown
July 11-15

Ocean & Viking owners go head-to-head in the “War Offshore”

6th Annual Mid-Atlantic Tuna Tournament
July 18-21

The Main Event for Tuna Fishermen • (2005 total prize money $253,845)

2nd Annual Albemarle/Cabo Scramble
July 25-28

Albemarle vs Cabo - Let the Battle Continue

4th Annual Mid-Atlantic Ladies’ Charity Billfish Tournament
August 16-19

Fishing to benefit others

16th Annual Mid-Atlantic $500,000
August 19-24

Boat for boat, the richest marlin & tuna tournament in the world!
(2006 total prize money $1,998,150)

7th Annual South Jersey Big Bass Open
November 2-4

Presented by SJ Marina & the American Striper Association

SOUTH JERSEY TOURNAMENTS

“A lot more than just great fishing!”
P. O. Box 641 • Cape May, NJ 08204 • (609) 884-2400
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A look back at a Great Year, 2006 in Review by Mark Allen
And what a season it was! First there was the monster thresher that was so large it couldn’t be boated and
had to be towed to the scales; it ended up being weighed with only 7 minutes to spare on the last day of the
Shark Tournament. Then, during the 17th annual Ocean-Viking Showdown the Ocean Team shocked their
Viking counterparts by roaring back from a 432 ½ point day-one deficit to win that favored perennial event.
Right at mid-season South Jersey Tournaments launched a brand new event with the inaugural AlbemarleCabo Scramble. The season’s tempo never slackened as this year’s Mid-Atlantic witnessed not only record participation and a record purse, but reports of white marlin balling bait were verified by a record catch and release
rate. Finally, if that’s not enough in the “fish-stories” department, how about the Viking 64 demo, with Ryan
Higgens at the helm and Joe Schwab on the rod, that experienced a young white jumping into the boat.
When all was said and done, 2006 went down as a season marked by great weather, warm camaraderie,
excellent hospitality, and best of all, a great bite. Many thanks to all of you for making 2006 as much fun for
us as it was for you.

South Jersey’s venerable Weighmaster, Chris Booth, is
fond of reminding participants and spectators alike that, “It
ain’t over till the fat fish is weighed!” The 2006  Shark Tournament was a case in point as Steve Malone’s Feeding Frenzy
III backed up to the scales with only seven minutes to spare.
Unable to boat the 609 pound monster, the crew actually
towed their winning catch some 18 miles in order to win the
Heaviest Shark category worth $19,445.
The 609 pound thresher was only one of 39 fish that were
weighed during this four day event. All told, 19 mako and 17
blue’s over 200 pounds, along
with 2 additional threshers
were boated. Based on the
catch reports turned in (many
reports are not turned in) an
additional 252 mako and blues
were caught and then released
to fight another day.
Despite escalating fuel
costs and the weather channel’s
promise of snotty weather, 213
boats and crews participated in
the event. Fortunately for the
tournament, the weather-guessers missed the mark on the first
day, since Friday turned out to
be a perfect day to be offshore.
Seven fish were brought to the
scales, two thresher and five
mako, including the eventual
heaviest mako, a 282 pound

beauty boated by the crew of the Gina L. The talk around the
tent that night indicated that most boats had an active and
productive day, and everyone was looking forward to resuming
the battle on Saturday. In fact, compared to previous years the
mood was somewhat subdued for no other reason except that
most crews were exhausted from their day of “sharkin’”. Certainly, no one complained about the barbecued pork furnished
by Pappy’s or the rocking tunes of the Road Kings.
Saturday was a different story. This time, the “guessers”
were right on the money with their predictions of a big blow
out of the northwest. To put it mildly, it
howled. There were few complaints and
little if any questioning of the Weather
Committee’s decision to extend the
tournament into it’s built in “weatherday” and keep the fleet within the safe
confines of Cape May Harbor.
Most of the action on Saturday
played out at Lucky Bones, the C-View
or Cabana’s until the tent opened at
6:00. Tournament favorite Otto Rode
served their trademark ribs and chicken
while the ever popular local band, Bluebone furnished the entertainment. This
year’s sponsors added to the action “under the tent” as well. Servers from Mako
Vodka were on hand to serve up samples,
while representatives from American
Fishing Wire, High Seas Monofilament,
11
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Underwater Lights, and Sea Tow answered questions and
provided product specific guidance. Local companies, WKR
Construction and Sturdy Bank were also well represented at all
events both offshore and under the tent.
The wind died down enough on Sunday for the Weather
Committee to give a green light for day two of the tournament. Once again, the crews took a beating, but this time it
was more from wind and waves than it was from catching.
Nevertheless, five more sharks were brought to the scales, a
211 pound blue, two makos in the 250 pound range and the
tournament’s largest shark, the 609 pound thresher.
Although Chris Booth would say, “It ain’t over till the fat
fish is weighed”, it really isn’t over until the points are tallied,
and the numbers are the numbers.
In addition to trophies, winners in the points categories
were presented with 30TW reels and 50 pound monofilament
line furnished by tournament sponsor Penn Reels. Winners
in the “big-fish” categories divided up a total purse of over
$250,000.00, the largest total purse in the 26 year history of
South Jersey’s Shark Tournament.
The 2005 Shark Tournament was more about fishin’ than
catchin’. However, according to those who participated in
’06, there was ample catchin’ going on, and that’s what it’s all
about. Of course, the money doesn’t hurt either!

Category

Boat

Owner

Pts/Wt

Most Points Blue

Nev-R-Enuf

Capt. Jim Lutz

4600 pts

Most Points Mako

Sportfishermen.com

Capt. John Eppehimer

1200 pts

Most Points Overall

Nev-R-Enuf

Capt. Jim Lutz

4800 pts

Heaviest Shark

Feeding Frenzy III

Steven Malone

609 lbs.

2nd Heaviest Shark

Cape Horn

Bernard Goldinger

490 lbs

3rd Heaviest Shark

Happy Wonderer

Frank Clark

480 lbs

Heaviest Mako

Gina L

Joe Zaccarelli

282 lbs

2nd Heaviest Mako

Wayne’s World

Wayne Franks

263 lbs.

3rd Heaviest Mako

Island Girl

Andy Polash

254 lbs

This year’s War at the Shore
was just that, a war, as the
Viking team was set to avenge
their 2005 loss. Maybe it was the
Thursday lay day, or too many
Pina Colada’s by the pool, or the
mellow tunes of the Christina
River Steel Band, but the fact
that the Viking team was out to
reclaim the trophy became painfully clear to the Ocean crews
as they stared back at a 432 ½
point deficit at the end of the
first day of fishing.
For 17 years the owners and
crews of the two finest makes of
sportfishing boats in the world
have gone head-to-head in
offshore competition. Hosted by
South Jersey Tournaments and
Canyon Club Resort Marina,
this event, officially called the Ocean-Viking Showdown, is a
perennial favorite because of its hospitality, camaraderie, and
offshore action.
This year’s event kicked off on Wednesday with a Captain’s Meeting and cocktail reception under a 7200 square foot
tent erected adjacent to Canyon Club’s service department. In
addition to an open bar and snacks, clams on the half shell,
and shrimp were furnished by the Lobster House. Of course,
the wild card in any tournament is weather, and sure enough,
due to a predicted “blow” on Thursday, the decision was made
during the Captain’s Meeting to rearrange the schedule. A lay
day was declared for Thursday and the first fish day was moved
to Friday.
Thursday’s lay day event was a piña colada party held at
Canyon Club’s brand new pool. The pool, with its infinity
edge, matching raised lagoons and paved deck provided the
perfect venue for a relaxing afternoon. Of course a luncheon
provided by the Washington Inn, piña colada’s and the smooth
tunes of the Christina River Steel Band didn’t hurt the mellow
mood. Maybe that was the problem for the Ocean team.
Or maybe Pat kept the Viking team locked up all day, fed
them nails and seawater and forbade them from participating
in the lay day festivities. Whatever the case, the Viking team
roared offshore on Friday and did themselves proud, outscoring the Ocean team 832.5 to 400. It was a day for whites
too, with 8 white marlin released by the Viking crews to 4 for
Ocean. Surprisingly, not a single blue was hooked up.
The tension was evident under the tent on Friday night.
Things were not looking good for the Ocean team. They had
been outscored more than two to one. After loading up on
prime rib furnished by Pappy’s and listening to tunes by Hot
Topic, most of the crews departed the tent early. It seemed
everyone was wondering what the next day would bring.

Saturday was a whole different story. Five of the ten whites
hooked up and released were
claimed by Ocean crews in addition to five blues. One Viking
crew did manage to hook up and
release a blue, but would it be
enough?
Surprise, anticipation, maybe even a bit of trepidation set
the tone under the tent Saturday
night. As usual, lobster, assorted
seafood and landlubbers’ fare was
provided by the Lobster House,
and the rocking entertainment
by the Do-Daddy’s was superb,
but everyone was holding their
breath, waiting for the awards
presentation. If you’ve ever
participated in a South Jersey
tournament, you know how
rare “quiet” is under the tent. This year, however, Tournament
Director Bob Glover could have made the announcement
without a microphone, as everyone waited with bated breaths.
In the end, Ocean’s strong comeback on day two was not only
enough to erase the 400 plus point deficit, it enabled them to
top the Viking gang, 2400 to 1705.
Individual and boat awards were presented with custom rods
and reels to the following in recognition of their achievements:
BOAT AWARDS
Most Points White Marlin - Insure - Jim Byrne - 200 pts.
Most Points Blue Marlin - Sticks & Stones - Dave McGinley - 600 pts.
Most Points Tuna - Top Notch - Pat Curry - 72.5 pts.
Most Points Overall - Sticks & Stones - Dave McGinley - 600 pts.
ANGLER AWARDS
Heaviest Tuna - Top Notch - Dan West - 145 lbs.
Heaviest Dolphin - Judge - Jeff Mullen - 33 lbs.
Heaviest Wahoo - None
Top Lady Angler - Current Affair - Anna Moor - 100 pts.
Top Junior Angler - Ocean 62 - Ryan Leek - 100 pts.
TEAM AWARD - Most Points Accumulated
Ocean Yachts - 2400 points • Viking Yachts - 1705 points
All of the Ocean team members received a plaque commemorating their 2006 victory. And the perpetual trophy?
Well, it was returned to Ocean’s Weekstown, NJ factory for the
second year in a row.
All in all it was a great tournament and a fun time. South
Jersey Tournaments wants to thank everyone who participated
and helped to make the ’06 Showdown another success.
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When it came to tuna in 2006, we had both good news
and bad news. The good news was that the offshore bite stayed
strong until after Thanksgiving. The bad news was that we
never did squeeze in our annual Tuna Tournament. Slotted
in between the Showdown and the Scramble, there’s little flex

in our tournament calendar for rescheduling if a big “blow”
shows up; and in 2006, that’s just what happened. So, keep
your fingers crossed that the bite is back and the blow forgets
our address.

What do you get when you blend Carolina flair with California cool? The Albemarle/Cabo Scramble of
course. This summer for the first time ever, East met West as these two fine lines of sportfishing vessels came
together for head-to-head competition in Cape May, New Jersey. Hosted by South Jersey Yacht Sales, this
latest production by South Jersey Tournaments was designed around a format that included both offshore
and inshore divisions. It was only appropriate since the owners of both Albemarles and Cabos tend to be
avid and accomplished sport fishermen and women.
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Albemarle Boats, from Edenton, North Carolina, are easily recognized by their “express” styling, solid construction and
distinctive Carolina flare. Cabo Yachts, on the other hand are
built on the “left” coast, in Adelanto California, and are typically known for their outstanding quality, top notch performance and roomy, owner-friendly engine compartments. Both
feature broad clean cockpits designed to do one thing, fish!  
New and used Albemarles and Cabos are sold by South Jersey
Yacht Sales in Cape May and Pt. Pleasant, New Jersey.
Not only was this the inaugural meeting of Albemarle
and Cabo owners, and not only did the tournament feature a
distinctive two-division format, it was unique because for the
first time in many years a major tournament was run entirely
out of South Jersey Marina. And the setting could not have
been more perfect. In typical fashion, South Jersey hosted a
tournament that was marked by tents, live entertainment,

excellent dining and liquid libation, not to mention outstanding prizes donated by Advanced Fishing Supply in Gloucester
City, New Jersey.
A Wednesday evening Captain’s meeting was followed
by a full day of fishing on Thursday. Even though one blue
marlin was released, less than optimum conditions seemed to
keep both fleets close to shore as primarily inshore species were
brought to the scales. Thursday night’s theme was Mexican, in
honor of Cabo, with Mexican food furnished by Pappy’s and
Dos Equis on tap. The entire harbor was rocking on Thursday
night as even non-participants along Yacht Avenue and at the
Lobster House danced to the tunes of the Road Kings. Most
participants slept in, since Friday was a scheduled lay day that
featured a brunch by Chef Lenny, and an opportunity for
boat owners to meet with and ask questions of manufacturer’s
representatives.

to the end of fishing, one white marlin was hooked up and
released. The fare Saturday night was barbecue and corn bread
in honor of the team from North Carolina with perennial
favorite, Class Trip providing the entertainment. Once again,
the harbor was rocking, but silence prevailed as Bob Glover
stepped to the microphone.
Prizes for the Scramble were Pro-Challenger reels mounted on Reflex rods furnished by Advanced Fishing Supply. John
“Corky” Smith was on hand to personally present these fine
rods and reels. Since there were both inshore and offshore divisions, there were a lot of prizes.
You could not have asked for a better finish for this inaugural Albemarle-Cabo Scramble. Two very unique styles, two
teams, and two divisions; and when all the points were tallied,
we had two winners. While the Cabo team took the offshore
division, it was the Albemarle team that stood atop the inshore
division. Everybody went home with a commemorative winner’s
plaque and many participants went home with new Pro-Challenger Reel and Reflex rods. When all was said and done, the
weather, setting, hospitality, as the camaraderie made this, the
first ever Scramble, one to remember.
The goal of Friday’s brunch was to provide specific
information about vessels, equipment, techniques and local
shore-based activities. To accomplish this goal, Allen Colontuono had flown in from California for Cabo, and Burch Perry
was up from North Carolina for Albemarle. Owners were
also able to meet with sponsor representatives from Gregory
Poole and Ransom CAT, MAN Engines, and Yanmar engines
(Boatswain’s Locker); ZF Gears; and Pro-Challenger Reels.
Brian DeSousa, who fished the event, was also a sponsor, and
his company, Bay Marine Insurance was available as well. In
addition Mike Adkins, Captain of the South Jersey Champion, was on hand to discuss techniques, and representatives
from the Cape May Chamber of Commerce were available to
discuss what activities were available in Cape May.
Saturday was the final day of the event and the Cabo team
in particular seemed willing to venture offshore and look for
points in the offshore division, since it appeared that Albemarle was going to wrap up the inshore. All together, 48 inshore
species were weighed as were 6 tuna and 2 dolphin. Just prior
IN THE OFFSHORE DIVISION:
Most Points for both Blue and White Marlin and Most Points Overall went to John Franzoni on the Seadog II
Most Points Tuna went to Paul Langford on the Excuses, for his 107# beauty
Most Points Dolphin went to Todd Willard on the Christy’s Competition
Most Points Wahoo went to Joe Hevener on the Reel Teasers
Most Points Junior Angler went to Geoffrey Steinmetz, fishing on the Electric Ark
IN THE INSHORE DIVISION:
Heaviest Flounder was a 6.4 pound doormat weighed by Walt Niwinski’s Aunt B
Heaviest Sea Bass went to Bob Kurtz’s Mar-Vic
Heaviest Bonito/Bluefish and Most Points Overall went to Walt Niwinski’s Aunt B
Top Lady Angler went to Lisa Riling on the Teamwork
Top Junior Angler went to Jeff Riling on the Teamwork
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The white marlin bite was on, and the ladies knew it first. At least those who participated in the 2006
Ladies Charity event knew it, and two days before everyone else got the news during this year’s Mid-Atlantic
$500,000. Not only was the bite on, so was the competition. When all the dust settled, it was the Arthritis
Foundation that was the big winner, thanks to the crew of the Ditch Digger.

Team Captain, Kathy DiAntonio, and her four woman
team, angler Noreen Hickman, Breigh Chadwick, Sandy McCarthy and Bridgette Zielaskewski fishing from the Ditch Digger scored the most points for white marlin releases. But they
weren’t alone. Kerri and Jesica Byrne along with Rita Kemp
aboard the Insure also scored white marlin releases, thereby
making a contribution to the Love of Linda foundation.
Additionally, Mary Hinchcliffe and Meredith Rankin fishing
from the Intuition added white marlin releases and earned a
contribution to their charity, the Grace Riding Stables.
But the giving didn’t end there. The owners of the True Grit
added a donation of $50,000 to the Jefferson Hospital for breast
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cancer research, and put out a challenge for a matching donation.
The 2006 rendition of the Ladies Charity event included
two categories of sponsorship this year, and both were filled
early in the season. Cape Saving Bank sponsored the Captain’s
Meeting, and Congress Hall returned for a second year in a row
as the hospitality sponsor for the Awards Brunch on Sunday.
All in all, it was a great tournament and an accurate barometer of what followed during the “Big Game” that kicked
off later in the same day. Many thanks to Kate Weber for her
efforts in organizing the event. We hope to see even more
ladies at next year’s event.

If you were there, you already know. If you weren’t, then you should have been and by now you no
doubt really wish you had been. Where? The 2006 Mid-Atlantic $500,000, of course.
To put it in terms we can all appreciate: 577 billfish hooked up (135 whites on day-three alone); 95%
release rate; 176 participating boats; $1.98 million dollar purse. Once again, the Mid-Atlantic retains its title
as “Boat for Boat, the richest marlin and tuna tournament in the world.”

On top of the heap was Cape May’s own Steve Castellini’s
Uncle T, who took the top money with his 88 pound white marlin.
Just three pounds shy of the all-time tournament record, the white
brought to the scales by Uncle T on Day 2 of the tournament set the
standard early and stayed on top for the duration. As a side note, it
was Uncle T that was the big winner 15 years ago at the inaugural
Mid-Atlantic $500,000.
Rounding out the white marlin division was Matthew Lonuzzi’s Over the Top with a 79 pounder while Mike
Graziuso’s Relentless boated a 77 pounder to take 3rd place.
Cape May crews may have dominated the white marlin
division, but the blue marlin division saw both 1st and 2nd
place go to Ocean City crews. Eric Brush’s Quiet Storm took
first place with a 722 pound beauty. He was joined by Chris
Schultz’s Samantha K whose 641 pound blue landed him in
2nd place. The 3rd place blue was boated by Cape May’s John
Skiadas’s Thalassa.
In the tuna division, Dennis Meinhart’s Sea Wolf brought
a 184 pounder to the scales on Day 2; it was a fish that remained at the top of the leader board in the tuna division for
the entire week. The 2nd and 3rd heaviest positions changed
hands a number of times, but by Friday, it was James Elek’s
Negotiator in 2nd place and Bill Nordt and the crew of the
Beowulf with their 118 pounder in 3rd place.
Rounding out the weight categories, Cardinal Yacht Sales’
Concubine and Herb Smith’s Sensation took the heaviest dolphin and wahoo divisions, respectively.
In the very prestigious point standings, Al Conan’s Ditch
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Digger stood atop the field with 1950 points in the white marlin division which was also enough to award him most points
overall. Bill Diller on the Havin’ A Ball scored enough points
to take 2nd place while Gina Addeo’s Gina Lisa took third.
Eric Brush and the Quiet Storm scored the most points in the
blue marlin division, followed by Chris Schultz’s Samantha K
and Andy Polash’s Island Girl. Most points for tuna went to
Jim Elek’s Negotiator followed by Dennis Meinhart’s Sea Wolf
and Greg Murphy’s Sun Runner in third.
Everyone knows that the Mid-Atlantic $500,000 is famous
for its big catches, big prizes and big tents. But it’s also known
for drawing some of the biggest names in the industry as sponsors of the event.
Returning in 2006 were the event’s Exclusive Exhibiting
Sponsor, Ocean Yachts, MTU-Detroit Diesel distributed by
Johnson Towers, Ransom Cat, MAN engines, Mack Boring
and YANMAR, Pipe Towers, Pompanette, Offshore Financial, Christi-Marine Insurance, Offshore Financial, as well as
Mid-Atlantic Gold Rush, Bernie-Robbins Rolex and Lenny
Belcaro’s Big Game Journal.
Guy Harvey was again in evidence in both Cape May and
Ocean City, as was new comer, artist Mark Ray. Although not
exactly new to the Mid-Atlantic, Penn Reels returned to the
fold this year at both locations as did Sea Vision by Underwater Lights and Fraser-Volpe, with their unique and marinefriendly gyro stabilized binoculars.

Heaviest White Marlin
88 pounds
Uncle T
Steve Castellini

Heaviest Blue Marlin
722 pounds
Quiet Storm
Eric Bush

Heaviest Tuna
184 pounds
Sea Wolf
Dennis Meinhart

2nd Heaviest White Marlin
79 pounds
Over The Top
Matthew Lonuzzi

2nd Heaviest Blue Marlin
641 pounds
Samantha K
Chris Schultz

2nd Heaviest Tuna
123 pounds
Negotiator
James Elek
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3rd Heaviest White Marlin
77 pounds
Relentless
Mike Graziuso

3rd Heaviest Blue Marlin
469 pounds
Thalassa
John Skiadas
New to the Mid-Atlantic this year were leaders in marine
navigation and communications, Garmin Marine Electronics,
TR1 Autopilots by Nautamatic and Raymarine Inc. They were
joined by the premier supplier of men’s grooming products,
American Crew.
Local flavor was furnished under the tent by builder and
participant, Bubba Remster of WKR Construction, Sturdy
Bank, PNC Investments and Up In Smoke who flew in a cigar
roller from the Dominican Republic on Wednesday night.
The event shuttle vans were sponsored by locals, Lucky Bones
Backwater Grille, the Washington Inn, Homestead Realty, and
the C-View tavern, as well as Enterprise Rental Car.
Many things contribute to a successful tournament: great
weather, excellent fishing, camaraderie, warm hospitality, and
excellent food and not in the least, sponsors. The 2006 MidAtlantic sponsors contributed immensely to making the years’
event one for the record books.
In January, the internationally acclaimed Marlin Magazine
identified Cape May, New Jersey and Ocean City, Maryland
as two of the top five tournament towns in the United States.
The 2006 Mid-Atlantic has once again demonstrated why the
crews that fish out of these two towns are second to none in
the world of sportfishing.

3rd Heaviest Tuna
118 pounds
Beowulf
Bill Nordt

Heaviest Dolphin
44 pounds
Concubine
Cardinal Yacht Sales
Heaviest Wahoo
93 pounds
Sensation
Herb Smith (No pic)

POINTS CATEGORIES

BOAT NAME

OWNER NAME

POINTS

Most Points Overall

Ditch Digger

Al Conan

1950

Most Points White Marlin

Ditch Digger

Al Conan

1950

2nd Most Points White Marlin

Havin-A-Ball

William Diller

1725

3rd Most Points White Marlin

Gina Lisa

Gina Addeo

1650

Most Points Blue Marlin

Quiet Storm

Eric Brush

361

2nd Most Points Blue Marlin

Samantha K

Chris Shultz

320.5

3rd Most Points Blue Marlin

Island Girl

Andy Polash

300

Most Points Tuna

Negotiator

James Elek

212

2nd Most Points Tuna

Sea Wolf

Dennis Meinhart

202.5

3rd Most Points Tuna

Sun Runner

Greg Murphy

192
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If you recall, we invited you to “take your best shot” and send it to us. Many of you did, and for that we
thank you! Also, early in the 2006 season we announced that three $250 gift certificates would be awarded,
one in each of the three categories: action, candid and scenic. Well, we changed the rules! The submitted
photographs were so good, that we had to add a $250 gift certificate for the cover photograph of the 2007
issue of On The Rip.
Judging was based on the content and quality of each
photograph. Photographers were not identified during this
process. When all the votes were tallied, photographs submitted by Jim Gatto of the Fighting Angel swept all three categories, plus we chose one of his submissions for the cover. Close
on Jim’s heels in all categories was Mark Maloney of the Joi de
Vie, who receives “honorable mention” and our hearty well-

done for his jumping white marlin, and his overhead cockpit
action shot.
The great thing about this season’s photo contest was that
‘you’ were the photographers. If you see something worth
photographing, then your friends would probably enjoy it too.
We’re going to run the contest again in 2007; we bet there are
more Jim and Mark’s out there!

Thank you again to all contributors, and congratulations to the winners.

Top left: Best Action Shot • Jim Gatto of the Fighting Angel
Top right: Honorable Mention Candid • Mark Maloney of the Joi de Vie
Center left and right: Best Scenic Shots (tie) • Both by Jim Gatto
Bottom left: Honorable Mention Action category • Mark Maloney
Next Page: 2007 On The Rip Cover Shot, Best Candid • Jim Gatto
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The four hero’s in Jim’s cover photo are (left to right) the angler, Paul “Polish” Zgaligh,
Johnny “Bones” Lavelle, Jimmy “The Kid” McIlhinney, and Anthony “Two-forty” Lister. They were
fishing on board the “Oh Well” with Captain Frank Maatje at the helm. The central character is a
400 pound plus blue marlin hooked up on 400-500 line in the Spencer Canyon about 3:30 P.M.

Enter our 2007 Photo Contest!

Rules & Disclaimers

The 2007 photo contest will award three (3) $250 gift
certificates, one in each of three categories:

• Judging will be conducted by a three person panel selected
by South Jersey

1.

ACTION SHOTS are just that! Hook-ups, jumping,
clean releases, gaffing, etc…

• All photos must be submitted by September 15, 2007

2.

CANDIDS or crews at work and play. This could be
something funny, embarrassing or noteworthy. If something is worth remembering to you, then share it with us.  

3.

SCENIC Sun, moon, stars, weather, seas, land, or a combination thereof.

There’s more. An additional $250 gift certificate may be
awarded if a submitted photograph is selected for the cover of
the 2008 issue of On the Rip.

• Photos must be submitted to South Jersey Tournaments/
Marketing as hard copy, original print from film or digitally
• Submitting photo’s for multiple categories is acceptable
• All photos submitted become the property of South Jersey
Tournaments
• Questions should be directed to Bob Glover, Director of
Marketing, South Jersey Marina • (609) 884-2400
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Mack Boring Provides Yanmar Diesel Engine Seminars
& Workshops for Boat Owners ~ provided by Ted McGovern
Mack Boring & Parts Company has deep roots in training. From the nation’s first diesel-only school dating back to the 1930’s, to the opening of Engine City Technical Institute in 1969, training has gone hand in
hand with the products and services they have provided.
This year marks Mack Boring’s 85th Anniversary. Over the years, tens of thousands of individuals have
come to Mack Boring, and word-of-mouth testimonials have been their best advertising. Mack Boring offers
Yanmar 1-day Basic Diesel seminars, and 2-day Hands On workshops for Yanmar diesel engine boat owners.
Whether you require training on a powerboat or sail engine, you’ll find the course you seek at Mack Boring
Training Services Division.
For additional information, please call (908) 964-0700 ext. 213 and ask for Rebecca Mainor or visit
www.MackBoring.com to learn more.
INSTRUCTOR SPOTLIGHT: LARRY BERLIN
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In 1969, Ed “Mack” McGovern Jr. recruited a young vocational
trainer named Lawrence Berlin.
With a profound understanding of
diesel engines, a linebacker’s build
and a heart of gold, Larry Berlin
worked closely with Mack to form
Engine City Technical Institute.
He began as head trainer, and then
became its Director.
Over the years, Larry has
taught diesel theory and hands-on
training to countless diesel operators and enthusiasts on virtually
every make of diesel for both onhighway and off. Larry personally
tailored much of the curriculum
taught by Engine City Technical
Institute, and helped the full-phase
diesel technical school gain accreditation by the ACCSCT. Larry
Berlin has remained with Mack
Boring & Parts Company, and now
is the Director of their Training
Services Division.
Larry has been featured in numerous publications including Cruising World, Lakeland Boating, and others. Most
recently Larry was featured in the January 2007 issue of Power
and Motoryacht.  In 2004 he was featured on the cover of Yanmar Scope Magazine. To date, Larry Berlin has been employed

by Mack Boring for over 38 years and has personally trained
approximately 22,000 individuals around the world.
Larry Berlin is an industry icon. His reputation is legendary among diesel engine enthusiasts far and wide. If you are
fortunate enough to attend one of his courses, it will be an
experience you will remember

30

If you fished our tournaments in ’06 then you already know, if you didn’t then you probably wish you had. From the 213
boats, a 609 pound thresher and a $250,000+ purse in the Shark Tournament to the 179 boats, 577 billfish and nearly two million
dollar purse of the Mid-Atlantic, 2006 established a whole new set of standards in terms of participation, and prize money… and
the catchin’ wasn’t bad either.
We structure our events to be more than an exciting few days of competitive fishing. We take pride in promoting conservation, sportsmanship and camaraderie, which in turn assures you and your crew of a great time on and off the boat. For those who
missed out last year, the really good news is that the 2007 season is right around the corner, and if the staff at South Jersey Tournaments has its way, this season will surpass the last. And rest assured, South Jersey will continue to lead the way in giving you more
bang for your tournament buck than any other on the East Coast.
Shark: June 7-10, 2007: It’s our largest, in terms of participating boats and at 27 years, our longest running tournament. It’s also the richest shark tournament in New Jersey with
a purse that exceeded a quarter of a million dollars in 2006. A
Thursday evening Captain’s Meeting is followed by two days of
fishing. Live entertainment and outstanding buffet meals are
provided on both Friday and Saturday evening. All things being equal, awards are presented on Saturday evening. If you’re
serious about shark fishing, then you already know about this
one… heck, you’ve probably already fished it.
Ocean/Viking Showdown: July 11-15, 2007: It’s the “War
at the Shore.” For 18 years this annual favorite has featured head
to head competition between the owners and crews of two of
the world’s finest sportfishing boats. If you’re a Viking or Ocean
owner, come join the fun.
Tuna: July 18-21, 2007: Just in its 6th year, the Mid-Atlantic Tuna Tournament has already established a reputation
as the Main Event for tuna fishermen. Based on previous
tournaments, approximately 60 participants will
compete for well over $250,000 worth of total
prize money, making the Tuna Tournament
our second richest tournament.

Albemarle/Cabo Scramble: July 25-28, 2007: By all
accounts, last year’s inaugural Scramble was a success. All the
elements were there, participation, hospitality, camaraderie,
and fish. The Scramble is unique among tournaments because
of its format that includes both offshore and inshore action.
Albemarle and Cabo owners will not want to miss this one.
Mid-Atlantic Ladies’ Charity Billfish Tournament:
August 16-19, 2007: Now in its 4th year, the Ladies Tournament paves the way for the Mid-Atlantic which immediately
follows. Last year, Kate Weber added “a woman’s touch” and
the popularity of the event reflected her efforts. With Kate’s
leadership, 2007 promises to be a banner year for the ladies as
they go offshore to “fish for others.”
Mid-Atlantic $500,000: August 19-24, 2007: “Big
Game” “The Main Event”, call it what you will, but boat for
boat, the Mid-Atlantic $500,000 is still the richest marlin and
tuna tournament in the world, with prize money in 2006 a
record $1,998,150. Now in its 16th year the event gets bigger
and better year after year. The big tent, buffet meals, open bars,
exhibitors from near and far, and foot-stomping live entertainment; if you haven’t made this one yet, it’s an experience that
must be lived to be believed.
Last but not least are our two striped bass tournaments in
conjunction with the American Striper Association. The ASA is
under new ownership and under the direction of Ken Wente who
is doing an outstanding job of guiding their tournament series
in the direction of the original concept of the association. Our
Spring Striper Tournament takes place each year in early May and
our Big Bass Open takes place this year on November 2-4.
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Welcome to the ultimate in competi-

If you enjoy fishing for makos and

tive shark fishing, the 27th Annual South

blues, then you will certainly enjoy this

Jersey Shark Tournament. Officially kick-

event. The fishing is usually “turned on”,

ing off the big-game fishing season in Cape

the competitive atmosphere exciting and

May, the South Jersey Shark Tournament

the dockside hospitality second to none!

has become the premier event for shark

The entry fee is $450 per boat and

fishermen from up and down our coast.

entitles you to all dockside activities as well

Hosting more than 1000 anglers annually,

as eligibility for tournament prizes.

this tournament is structured to provide

We expect a large turnout again this

participants with the best possible fishing

year, so make your reservations early to

times, lucrative cash prizes and an equal

guarantee your spot.

chance for boats of all sizes to compete.

You won’t want to miss it!
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$450 per boat
Entry Fee includes activity tickets for 5 participants
(additional tickets can be purchased at the Captains’ Meeting.)
Please include Entry Fee and Dockage with Entry Form.

Participants who pay their Entry Fee prior to June 1 will
be eligible for a “Free Entry Drawing” which will be held at
the Captains’ Meeting. The lucky winner will receive a full
refund of their $450 Entry Fee - enter early!

The following information describes the various “Calcutta” levels that are available for those who wish to indulge.
All Calcuttas are additional opportunities to win.
Remember, Calcutta prize money is separate from tournament proceeds and you are under no obligation to enter
any of these additional levels. It is strictly your option and
you may enter as many as you wish or none at all. 95% of
Calcutta entries will be paid out. To be eligible for Calcutta
prizes, fish must be caught according to tournament rules
and meet the tournament’s minimum weight standards.
Percentages listed are of total purse within each
Calcutta.
Good Luck!

Thursday, June 7
6:00 PM • Late Registration - Canyon Club
7:30 PM Sharp • Captains’ Meeting - Canyon Club
Friday, June 8
7:00 AM • Depart Inlet
9:30 AM - 4:30 PM • Fishing
6:30 PM • Dockside Dining, Live Music - Canyon Club
Saturday, June 9
7:00 AM • Depart Inlet
9:30 AM - 4:30 PM • Fishing
6:30 PM • Dockside Dining, Live Music, Awards Canyon Club
Sunday, June 10 • Alternate

Entry Fee - $300

Covers the following categories for the tournament overall

Heaviest Shark • 20%
Heaviest Mako • 25%
Heaviest Blue • 15%

2nd Heaviest Shark • 15%
2nd Heaviest Mako • 15%
2nd Heaviest Blue • 10%

DAILY DOUBLE • Entry Fee - $200

Covers the following categories for Day 1 and Day 2

Valuable trophies will be awarded for:
Most Points Blue • Most Points Mako
Most Points Overall
200 points per Blue Released • 200 points per Mako Released
1 pt. per lb. for boated Blues or Makos equal to or over min. weight.
In the event of a tie in a points category, the winner shall be
the first boat reaching the winning point accumulation.

The minimum weight for all sharks in this tournament is 200 lbs.
Heaviest Shark - Any Species • $3,000
2nd Heaviest Shark - Any Species • $1,500
3rd Heaviest Shark - Any Species • $1,000
Heaviest Mako - 200 lb. min. • $3,000
2nd Heaviest Mako - 200 lb. min. • $1,500
3rd Heaviest Mako - 200 lb. min. • $1,000
Heaviest Mako Day 1 - 200 lb. min. • $1,000
Heaviest Mako Day 2 - 200 lb. min. • $1,000
Heaviest Blue - 200 lb. min. • $2,000
Total • $15,000
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Heaviest Shark Day 1 • 12.5% Heaviest Shark Day 2 • 12.5%
Heaviest Mako Day 1 • 25%
Heaviest Mako Day 2 • 25%
Heaviest Blue Day 1 • 12.5% Heaviest Blue Day 2 • 12.5%
MAKO MANIA JACKPOT • Entry Fee - $1,000

Covers the Mako category only for the tournament overall

Heaviest Mako • 60%

2nd Heaviest Mako • 40%

Available to all participants at no additional fee.
$50,000 will be awarded to the first angler who lands a
New Jersey State Record Mako or Blue.
Note: The winning fish must be caught according to
tournament rules. Only one prize will be awarded. The
winning fish, angler and crew of the Monster Shark Bonus
will be subject to catch verification procedures which may
include polygragh examination of the angler and crew.
NJ State Record Mako Shark • 856 lbs., caught 1994*
NJ State Record Blue Shark • 366 lbs., caught 1996*
*Records current as of 9/28/2006

Overall Calcutta

In the event that no qualifying 2nd
place fish is caught, the prize money
will go to the 1st place fish in that
category.
If no fish is caught in a particular
category, the prize money will be
equally divided among the winners of
the other categories.

1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.
14.

Daily Double

In the event that no fish is caught in
a particular category, the prize money
for that category will be equally divided among the winners of the other
categories for that day.
If no qualifying fish are caught on
Day One, that prize money will be
awarded to the winners of the corresponding categories on Day Two and
vice versa.

Registration is by boat rather than by angler. The Tournament Directors reserve the right
to decline the entry of any boat or crew.
All boats must sail from and return to Cape May Inlet, except that boats with no fish to be
weighed may return to home port after the last day of fishing.
Boundaries for the tournament will be 60 nautical miles from the Cape May Sea Buoy.
Boats are not permitted to clear the Cape May Sea Buoy prior to 7:00 AM with the exception of the official weather boats which may leave at 6:00 AM.
No lines or bait of any kind, including chum, may be put into the water until starting time
is announced by a Committee Boat. Starting time is 9:30 AM.
Moves during the day should be accomplished with care for established slicks. Boats
passing through competitors’ slicks within 300 yards may be subject to disqualification.
I.G.F.A. equipment and angling rules apply with the following exceptions: A) Fish may
be shot with gun or bangstick after they have been wired; B) Harpoons, dart gaffs or
greensticks are not permitted. (The use of mammal blood or flesh is prohibited.)
No more than 5 lines may be fished from any boat, regardless of number of anglers.
Fishing will be on each scheduled day unless cancelled by the weather committee by 9:30
AM. Only one day need be fished for the tournament to be considered official and prizes
to be awarded.
All fish boated or released must be reported to a committee boat at the time of the catch.
For release purposes, a fish will be considered caught when the mate grabs the leader or
the swivel touches the tip of the rod.
Fishing ends at 4:30 PM on each fishing day. Any fish hooked prior to the deadline may be
played until boated or released, provided that said fish is reported hooked (to a committee boat) before the deadline.
All eligible fish must be available for weigh-in at South Jersey Marina by 7:30 PM aboard
the boat on which they were caught. Fractional weights will be rounded to the nearest
pound. Weigh-in begins at 3:30 PM.
For release points to count, boats must be dockside by the weigh-in deadline and submit
a Daily Catch Report by 8:30 PM.

IMPORTANT: This event is run in accordance with all applicable
state & federal rules & regulations. Prize money will be paid to
the official registrant or their designees.
BAIT: Whole mackeral (25# flats) and chum (whole bunker, bunker and mackeral) available at South Jersey and Canyon Club. Pre-orders or order upon arrival. Call 609-8842400 for information or to pre-order.

15.
16.
17.
18.
19.
20.
21.
22.
23.
24.

Mako Mania Jackpot

In the event that no qualifying 2nd
place fish is caught, the prize money
will go to the 1st place fish.
In the event that no qualifying fish
are caught at all, the entries will be
returned.

In the event of a tie in the cash prize categories, the prize money will be equally divided
between those tying.
In the event that any category is not won at all, that prize money will be equally divided
among the winners of the other categories with the exception of the prize money for
daily heaviest Mako.
In the event of a tie in the point categories, the winner shall be the first boat reaching the
winning point accumulation.
In the event that there is not a qualifying Mako caught on Day 1, the daily prize money
will go to the heaviest qualifying Mako of Day 2. If there are no qualifying Makos caught,
the prize money for the daily heaviest Mako will go to the heaviest shark.
In the event of boat disability, contestants may transfer to another boat not entered
in the tournament and may fish in the name of the original, with prior approval of the
Tournament Directors.
Anglers may not switch to another boat nor can anyone from another boat come aboard
to assist in fighting or boating a fish.
Protests may be submitted only by an official tournament registrant and must be submitted in writing on the day of the alleged infraction. The Tournament Directors shall serve
as judges in such cases and their decision shall be final.
For the purpose of identification, a porbeagle will be considered a mako.
In order to be eligible for awards, prizes and Calcuttas, fish must be caught legally under
all state and federal regulations.
All fish eligible for cash prizes may be subject to examination by the Tournament
Directors, consulting biologists and/or Tory Meter, should there be any question as to the
“freshness” of the catch. It shall be the responsibility of the participant to keep all eligible
catches in suitable and proper condition until weigh-in. In the event of any disputes
arising from such examination, the decision of the Tournament Directors shall be final.
Polygraph examination may be required of winning crews.

A limited number of slips will be available at South Jersey
Marina and the Canyon Club for the Shark Tournament.
Transient rates are $2.95 per foot, per day (electric included) X 4 days minimum. (June 7-10.) To reserve a slip for
the Tournament, call now: 609-884-2400.

35

July 11-15 ~ The War Offshore

For almost 20 years the owners and crews of the two finest makes of sportfishing boats in the world have
gone head-to-head in offshore competition. Hosted by South Jersey Tournaments and Canyon Club Resort
Marina, this event, officially called the Ocean-Viking Showdown, (or Viking-Ocean Showdown depending on
who won the previous year) is a perennial favorite because of its hospitality, camaraderie, and offshore action.
The traditional start of every Showdown is a
Wednesday evening Captain’s Meeting and cocktail reception underneath a 7,200 square foot tent
on-site at Canyon Club. In addition to an open bar
and snacks, clams on the half shell, and shrimp are
furnished by the world famous Lobster House. The
event itself is designed as a fish-two-of-three day format, with Friday set aside as the scheduled lay day.
After a full day off shore on Thursday, participants gather under the Big-Top for dockside dining
and live entertainment. With a lay day scheduled for
Friday, the festivities often last until midnight.
Typically, the principle lay day activity is a piña
colada party held at Canyon Club’s brand new pool.
The pool, with its infinity edge, matching raised
lagoons and paved deck provides the perfect venue
for a relaxing afternoon. Of course a luncheon provided by the Washington Inn, and the smooth tunes
of the Christina River Steel Band only add to an
already mellow mood. A free Friday night provides
the perfect opportunity for participants to visit their
favorite Cape May dining establishment, or visit
with friends for impromptu dock parties.
36

Both teams race back offshore on Saturday for
the final day of the event. Fishing ends at 3:00 and
all entrants must be available for weigh-in by 8:00
PM. Almost every year, the event experiences a major turn-a-round on the final day, so it is no surprise
that the buzz at the scales rarely lets up until the
final Ocean or Viking has backed in and reported its
tally.
Surprise... anticipation... maybe even a bit of
trepidation, sets the tone under the tent at the Saturday night awards banquet. Lobster, assorted seafood and landlubbers’ fare is provided by the Lobster House, and live rocking entertainment provides
the backdrop, but everyone is holding their breath,
waiting for Tournament Director Bob Glover to
step up to the microphone.
In the end, regardless of who takes home the
Perpetual Trophy, both teams go home winners
because this tournament is about much more than
points. It’s about a unique friendship based on sharing a common passion, regardless of whether you
find that passion in an Ocean or a Viking.

All activities associated with the Showdown will
take place at Canyon Club Resort Marina

Wednesday, July 11, 2007
4:00 p.m. - ?
Registration, Cocktail Reception and
Captains’ Meeting, Under the Big-Top

Thursday, July 12, 2007
8:30 a.m. - 3:00 p.m. • Fish Day
7:30 p.m. - ? • Dockside Dining
Entertainment Under the Big-Top

Friday, July 13, 2007
1:00 p.m. - ?
Lay Day & Pina Colada Pool Party

Saturday, July 14, 2007
8:30 a.m. - 3:00 p.m. • Fish Day
7:30 p.m. - ? • Dockside Dining
Entertainment, Awards Ceremony
Under the Big-Top

Sunday, July 15, 2007
Alternate

1. All boats must sail from and return to Cape May Inlet.
2. Boats are not permitted to clear the Cape May Inlet prior to 4:30 a.m.
3. Fishing will be on each scheduled day unless cancelled by weather
committee by 6:30 a.m.
4. No lines of any kind may be put into the water until starting time is
announced by a committee boat. Starting time shall be 8:30 a.m.
5. Boats may fish any number of lines or teasers.
6. All billfish released must be reported to a committee boat when
caught, giving boat number. The committee boat will respond
and give time of catch. Tuna boated over 50 lbs. should also be
reported.
7. This tournament is a trolling tournament. Hook-ups accomplished
with no headway are permissible if they occur at a time when
baits settle while fighting another fish. The use of live bait or stopping and casting or pitching to tailing fish or fish balling bait is not
permissible.
8. This is a trolling tournament. While hook-ups accomplished with
no headway are permissible if they occur at a time when baits
settle while fighting another fish, the use of live bait or stopping
and casting or pitching to tailing fish or fish balling bait is not
permissible..
9. For release purposes, a fish will be considered caught when the
mate grabs the leader, or the swivel touches the rod tip.
10. Fishing ends at 3:00 p.m. Any fish hooked prior to the deadline
may be played until boated or released, provided that the hookup was confirmed by a committee boat before the deadline.

Team Award - Winner Take All
Most points accumulated in
White Marlin, Blue Marlin and Tuna Divisions

Individual Awards
Most points White Marlin (Boat award)
100 points per release
Most points Blue Marlin (Boat award)
300 points per release
Most points Tuna (Boat award)
1/2 point per pound, 50 lbs. or over
(any weight can win Heaviest Tuna Prize)
Most points overall (High boat award)
Heaviest Tuna (Angler award)
Heaviest Dolphin (Angler award)
Heaviest Wahoo (Angler award)
Top Lady Angler (Most points)
Top Junior Angler (Most points)

11. All fish to be weighed must be brought to the official weigh
station at Canyon Club Resort Marina. Fish must be available for
weigh-in by 8:00 p.m. aboard the boat on which they were caught
or they will be disqualified. Releases will also be disqualified if the
boat reporting the release is not dockside by the weigh-in deadline. Weigh-in begins at 5:00 pm each fishing day.
12. All fish weights will be rounded off to the nearest pound. Fractional weights will be rounded to the nearest pound.
13. In the event of a tie, the winner will be the first boat or team to
reach the winning point accumulation.
14. Any protests must be presented to the tournament directors on
the day of the alleged infraction. The directors and the weigh
master shall serve as judges in such cases and their decision shall
be final.
15. In the event of boat disability, contestants may transfer to another
boat not entered in the tournament, and may fish under the name
of the original, with prior approval of the Tournament Directors.
16. Anglers may not switch to another boat, nor can anyone from
another boat come aboard to assist in fighting or boating a fish.
17. Only one day need be fished for the tournament to be considered
official and prizes to be awarded.
18. I.G.F.A. all tackle rules shall apply.

39

Taking place during prime tuna time,

bigeye) and bluefin. This event is struc-

this exciting event is open to those who

tured to include boats of all sizes and can

enjoy trolling and/or chunking for the

be entered at various financial levels. Entry

genus Thunnus. Participants will fish 2 of

into added skill levels will substantially

3 available days (captains’ choice) and will

increase winnings.

have the option of either trolling, chunk-

If chasing tuna is your forte, then you

ing or both. Prizes will be awarded for the

won’t want to miss the East Coast’s pre-

following species: yellowfin (including

mier tuna fishing event!

July 18-21, 2007 • Cape May, NJ

$750.00 on or before July 1st
$825.00 after July 1st

Entry fee includes Awards Party Tickets for 5 participants.
(Additional tickets can be purchased.)
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Eligible species for the Mid-Atlantic Tuna Tournament
will be yellowfin (includes bigeye) and bluefin. In this
event, bigeye tuna will be considered yellowfin for identification purposes and will be eligible as such in all tournament and calcutta categories.

Wednesday, July 18
4:00 pm - 6:00 pm • Captains’ Meeting
Canyon Club Resort Marina
Thursday, July 19
7:30 am - 3:30 pm • Available Fish Day
Friday, July 20
7:30 am - 3:30 pm • Available Fish Day
Saturday, July 21
7:30 am - 3:30 pm • Available Fish Day
8:00 pm • Awards Party and Presentation
Canyon Club Resort Marina

Heaviest Tuna (yellowfin or bluefin)
2nd Heaviest Tuna
Heaviest Yellowfin
2nd Heaviest Yellowfin
Heaviest Bluefin
2nd Heaviest Bluefin
Heaviest Stringer*
2nd Heaviest Stringer*
3rd Heaviest Stringer*

$5,000.00
$3,000.00
$4,000.00
$2,000.00
$4,000.00
$2,000.00
$2,500.00
$1,500.00
$1,000.00

Total* $25,000.00
The following information describes the various additional entry levels (calcuttas) that are available for those
who wish to indulge. Remember, calcutta prize money is
separate from tournament proceeds and you are under
no obligation to enter any of these additional levels. It is
strictly your option and you may enter as many as you
wish or none at all. 95% of calcutta entries will be paid
out. To be eligible for calcutta prizes, fish must be caught
according to tournament rules. (Percentages listed are of
total purse within each calcutta.) Good luck!

$300.00

$2,000.00

Heaviest Yellowfin of the tournament • 60%
2nd Heaviest Yellowfin of the tournament • 40%

$2,000.00

Heaviest Bluefin of the tournament • 60%
2nd Heaviest Bluefin of the tournament • 40%
Note: Any unwon prize money in the calcuttas will be equally divided
among the winning places within each calcutta. In the Daily Calcutta, if
no qualifying fish is caught on any fish day, the unwon prize money for
that day will be equally divided between the other fish days.

$1,000.00

Heaviest 3 fish of the tournament • 45%
2nd Heaviest 3 fish of the tournament • 25%
3rd Heaviest 3 fish of the tournament • 15%
4th Heaviest 3 fish of the tournament • 10%
5th Heaviest 3 fish of the tournament • 5%
*A Stringer is a boat’s heaviest three fish (yellowfin, including bigeye and/or bluefin) for the tournament. No more than three fish
from each boat will be weighed per eligible fishing day. $25,000
tournament prize money is based on the entry of 100 boats.

Heaviest Tuna of the tournament • 50%
2nd Heaviest Tuna of the tournament • 30%
3rd Heaviest Tuna of the tournament • 20%

A limited number of slips will be available at South
Jersey Marina and the Canyon Club for this event. Transient
rates are $2.95 per foot, per day (electric included) X 4 days
minimum (July 18-21.) To reserve a slip for the Tournament,
call now: 609-884-2400 • www.SouthJerseyMarina.com

$600.00

IMPORTANT: This event is run in accordance with all applicable
state & federal rules & regulations.
Prize money will be paid to offical registrant or their designees.

Heaviest Tuna Thursday • Heaviest Tuna Friday
Heaviest Tuna Saturday
Daily purses will depend on the number of boats fishing
each day. Your entry in this calcutta will only be added to
the daily purse of the two days that you fish (50% each day.)

BAIT: Ballyhoo (small, medium, large and horse), and butterfish
(25# flats) available at South Jersey and Canyon Club.
Call 609-884-2400 for information or to pre-order.
Please see Mid-Atlantic Tuna Tournament Rules on next page.
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1. Registration is by boat rather than by angler. The Tournament Directors reserve the right to
decline the entry of any boat or crew.
2. All boats must sail from and return to Cape May Inlet, except that boats with no fish to be
weighed may return to home port after their last day of fishing.
3. There are three (3) available fishing days for the tournament. Fishing days for boats entered
will be any two (2) of the available three (3) days, captains’ choice; no weather committee.
The crew members of each individual boat will be solely responsible for the decision as to
which days to fish. The Mid-Atlantic Tuna Tournament assumes no liability or responsibility for
any damage or loss.
4. Each boat must pick one NON-FISHING DAY by submitting the official Lay Day Form prior to
10:00 AM on the day selected. Said form must be physically delivered by a member of the
boat’s crew to the dockmaster in the ships store at either Canyon Club Marina or South Jersey
Marina. The boat must be dockside when the lay day is declared. Any boat not submitting the
proper form by the 10:00 AM deadline will be automatically assumed to be fishing on that
day. Boats may not fish on lay days. Boats with mechanical problems or other emergencies
may use lay days to arrive late to the tournament so long as it is with the advance permission
of the Tournament Directors and they conform with all other rules.
5. Boundaries for the tournament will be 125 nautical miles from the Cape May Sea Buoy.
6. Boats are not permitted to clear the Cape May Sea Buoy prior to 4:30 AM.
7. No lines or bait of any kind may be put into the water until starting time is announced by a
Committee Boat. Starting time is 7:30 AM.
8. I.G.F.A. equipment and angling rules apply with the following exceptions: A) No harpoons,
dart gaffs or greensticks; B) Spreader bars are permitted.
9. There is no limit on the number of lines or teasers.
10. All tuna boated over 75 lbs. should be reported to a Committee Boat at the time of the catch.
11. Fishing ends each day at 3:30 PM. Any fish hooked prior to the deadline may be played until

12.

13.

14.
15.
16.

17.
18.

19.
20.

boated or released, provided that said fish is reported hooked (to a Committee Boat) before
the deadline.
All eligible fish must be available for weigh-in at South Jersey Marina by 8:00 PM aboard
the boat on which they were caught or they will be disqualified. Fractional weights will be
rounded to the nearest pound. Weigh-in begins at 5:00 PM.
No more than 3 fish will be weighed from any one boat on any fishing day. Participants will
be given tags which must be securely attached to each fish prior to being weighed and must
include boat name and number.
In the event of a tie in the cash prize categories, the prize money will be equally divided
among those tying.
Only one day need be fished for the tournament to be considered official and prizes to be awarded.
In the event of boat disability, contestants may transfer to another boat not entered in the
tournament and may fish in the name of the original, with the prior approval of the Tournament Directors.
Anglers may not switch to another boat nor can anyone from another boat come aboard to
assist in fighting or boating a fish.
Protests may be submitted only by an official tournament registrant and must be submitted in
writing on the day of the alleged infraction. The Tournament Directors shall serve as judges in
such cases and their decision shall be final.
In order to be eligible for awards, prizes & calcuttas, fish must be caught legally under all state
& federal regulations.
All fish eligible for cash prizes may be subject to examination by the Tournament Directors,
consulting biologists and/or Tory Meter, should there be any question as to the “freshness” of
the catch. It shall be the responsibility of the participant to keep all eligible catches in suitable
and proper condition until weigh-in. In the event of any disputes arising from such examination, the decision of the Tournament Directors shall be final. Polygraph examination may be
required of winning crews.

July 25-28 ~ Albemarle vs Cabo... The Battle Rages On!
South Jersey Tournaments in conjunction with
South Jersey Yacht Sales, is pleased to announce the
dates for the 2nd Annual Albemarle-Cabo Scramble. The tournament, scheduled for Wednesday,
July 25th through Saturday, July 28th, is designed
to bring out the best in this group of avid sports
fishermen. Drawn by the head-to-head competition,
participants will be able to share techniques, experiences and camaraderie, all within the setting of the
“Nation’s First Seaside Resort.”
If you have never fished a South Jersey tournament, then you are in for a treat, because, quite
frankly, no other organization can match South
Jersey’s level of experience, and commitment to hospitality on fun. The 2007 Scramble will kick off on
Wednesday, the 25th, with a Captain’s Meeting and
cocktails at the Marina. Thursday, the 26th will be
a scheduled fish-day followed by a party complete
with entertainment. Friday will be a scheduled lay
day with a dockside brunch attended by manufac-

Wednesday, July 26 • Times to follow
Captains’ Meeting
Thursday, July 27 • Times to follow
Depart Inlet
Fishing
Dockside Dining, Live Music
Friday, July 28 • Times to follow
Scheduled Lay Day
Onsite Brunch and Morning Seminars
Saturday, July 29 • Times to follow
Depart Inlet
Fishing
Dockside Dining, Live Music & Awards Ceremony

turer representatives who will be on hand to answer
questions. The scheduled lay day provides the
perfect opportunity for participants to get out into
town and experience Cape May’s beaches, restaurants and activities, or spend a lazy afternoon by the
Canyon Club pool. The second scheduled fish-day,
and final day of the event, will be on Saturday.
The event will conclude that night with an awards
presentation and party. Prize categories will include
both offshore and in-shore species.
Experience has demonstrated that many of
our Albemarle and Cabo owners will visit Cape
May with their families. Therefore, we are planning activities with the new generation of anglers
in mind. The event’s fighting chair sponsor, Release
Marine, will be providing a set of dueling fighting
chairs, while the marina will host an “Off-theDock”  competition.
Cape May is all about charm and hospitality;
South Jersey is all about sportfishing and fun. We
are excited about once again hosting the AlbemarleCabo Scramble, and are confident that no one will
go home from this year’s event disappointed.

Offshore Division

Most Points Overall • Most Points White Marlin
Most Points Blue Marlin • Most Points Tuna
Most Points Lady Angler • Most Points Jr Angler
Heaviest Tuna • Heaviest Dolphin
Heaviest Wahoo

Inshore Division

Heaviest Flounder • Heaviest Sea Bass
Heaviest Bluefish • Heaviest Weakfish
Most Points Overall
Most Points Lady Angler • Most Points Jr Angler
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This is an all billfish release tournament
White Marlin - 75 points per release
Blue Marlin – 150 points per release

Eligible species:

Tuna – 1 point per pound over 40 lbs.

Flounder – 1 point per lb.

Dolphin and Wahoo - Only the heaviest Dolphin
and Wahoo of the tournament will count for
team and individual points – 1 point per lb

Bluefish – 1 point per lb.

1.
2.
3.
4.
5.
6.
7.

8.

1.

2.
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Each boat can weigh up to six (6) of their heaviest
fish on each fishing day.

Sea Bass – 1 point per lb.
Weakfish – 1 point per lb.

All boats must sail from and return to Cape May Inlet.
Boats may fish the inshore division, the offshore division, or both.
Boats are not permitted to clear the Cape May Inlet prior to 4:30 a.m.
Fishing will be on each scheduled day unless cancelled by weather committee by 6:30 a.m.
No lines of any kind may be put into the water until starting time is announced by a committee boat. Starting time shall be 8:30 a.m.
Boats may fish any number of lines or teasers.
All fish to be weighed must be brought to the official weigh station at South
Jersey Marina. Fish must be available for weigh-in by 8:00 p.m. aboard the
boat on which they were caught. The scales will open at 2:00 p.m.
Fishing ends at 3:00 p.m. Any fish hooked prior to the deadline may be
played until boated or released

9.

All billfish released must be reported to a committee boat when caught,
giving boat number. The committee boat will respond and give time of
catch. Tuna boated over 50 lbs. should also be reported.
This tournament is a trolling tournament. Hook-ups accomplished with
no headway are permissible if they occur at a time when baits settle while
fighting another fish. The use of live bait or stopping and casting or pitching to tailing fish or fish balling bait is not permissible.

3.

10.

11.

12.
13.
14.

4.

5.

In the event of a tie in the points categories, the winner will be the first
boat or team to reach the winning point accumulation.
Any protests must be presented to the tournament directors on the day of
the alleged infraction. The directors and the weigh master shall serve as
judges in such cases and their decision shall be final.
In the event of boat disability, contestants may transfer to another boat of
the same manufacturer not entered in the tournament, and may fish under
the name of the original, with prior approval from the Tournament Directors.
Anglers may not switch to another boat nor can anyone from another
boat come aboard to assist in fighting or boating a fish.
Only one day need be fished for the tournament to be considered official
and prizes to be awarded.
I.G.F.A. all- tackle rules shall apply.

For release purposes, a fish will be considered caught when the mate
grabs the leader, or the leader or swivel touches the rod tip.
Any fish hooked prior to the deadline may be played until boated or
released, provided that the hook-up was confirmed by a committee boat
before the deadline.
All fractional weights will be rounded to the nearest pound.

August 16-19 ~ Fishing to Benefit Others
Could there be a better way to usher in the “Big
Game” (The Mid-Atlantic $500,000) than with a
Catch & Release Tournament for Ladies only? We
don’t think so, and neither do our lady anglers. Year
after year, they come through with big catches, big
points and even bigger dollars for their selected
charities.
Designed to be fun event, there is challenge for
the experienced angler as well as the relative novice,
and the competition is very real. After all, the ladies
are fishing for more than points and pride, they’re
fishing for others.
This year’s event will commence with coffee and

pastries poolside at Canyon Club Resort Marina
on Thursday night. This is a great opportunity for
the ladies to renew old friendships while making
new ones, as well as reviewing the rules and Event
agenda. The fish-one-of-two-days format allows
ample time for visiting the beach, touring Cape May,
getting in a game of tennis or a round of golf….or
just lounging by the pool.
As in previous years the event will conclude with
a Sunday morning awards brunch at the incomparable Congress Hall. All in all, the excellent fishing,
camaraderie, outstanding brunch and the dollars
raised for charity make this event one to remember.
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Now in its 16th year, the Mid-Atlantic

weigh-in at Sunset Marina in 2005. Boats can sail

$500,000 continues to be one of the most popular

from OCMD and return there to weigh their entire

events in big game sportfishing. With a purse of

catch. The weigh-ins are visually linked via computer

nearly $2,000,000, this event brings together true

and broadcast media which keeps everyone informed

sportsmen who enjoy the competitive aspect of the

as things happen. This has added an exciting, new

sport as well as the camaraderie resulting from it.

dimension to the Mid-Atlantic.

We’re continually looking to improve the event

As always, you can count on the MA500 be-

and enhance our participants’ experience. In 2003 we

coming bigger and better each year, while main-

opened up Ocean City, MD as a second port from

taining the competitive, exciting, friendly and fun

which to sail and it was met with great enthusiasm.

atmosphere that has made it such a popular event.

Continuing with our commitment to making Ocean

We hope you will join us this year to experience one

City an integral part of this event, we instituted a full

of the best times in big game sport fishing.
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Sunday, August 19, 2007

1:00 p.m. - 4:30 p.m. • Registration, Calcutta Entries,
Welcome Cocktail Party
4:30 p.m. • Captains’ Meeting
Cape May - Canyon Club Resort Marina
Ocean City, MD - Sunset Marina

Monday, August 20, 2007

8:30 a.m. - 3:30 p.m. • Available Fish Day

Tuesday, August 21, 2007

8:30 a.m. - 3:30 p.m. • Available Fish Day

Wednesday, August 22, 2007

8:30 a.m. - 3:30 p.m. • Available Fish Day

Thursday, August 23, 2007

8:30 a.m. - 3:30 p.m. • Available Fish Day

Friday, August 24, 2007

8:30 a.m. - 3:30 p.m. • Available Fish Day
7:30 p.m. - ? • Dockside Dining,
Entertainment and Awards Ceremony
Dockside dining and entertainment will take place as
scheduled by each port’s host marina.
Cape May, NJ - Canyon Club Resort Marina
Ocean City, MD - Sunset Marina

White Marlin - 75 points per release
1 point per pound for fish equal to or over the minimum weight

Blue Marlin - 150 points per release
1/2 point per pound for fish equal to or over the minimum weight

Tuna - 1/2 point per pound

Only fish 50 pounds and over count in point categories,
1/2 point per pound.

HEAVIEST WHITE MARLIN • $100,000
2ND HEAVIEST WHITE MARLIN • $50,000
3RD HEAVIEST WHITE MARLIN • $25,000
HEAVIEST BLUE MARLIN • $100,000
2ND HEAVIEST BLUE MARLIN • $50,000
3RD HEAVIEST BLUE MARLIN • $25,000
HEAVIEST TUNA • $75,000
2ND HEAVIEST TUNA • $35,000
3RD HEAVIEST TUNA • $20,000
HEAVIEST DOLPHIN • $10,000
HEAVIEST WAHOO • $10,000
TOTAL $500,000
$500,000 prize money based on an entry of 125 boats
(For complete calcutta information go to www.ma500.com)

Valuable trophies will be awarded to the winners
of the following categories:

Most Points White Marlin
2nd Most Points White Marlin
3rd Most Points White Marlin
Most Points Blue Marlin
2nd Most Points Blue Marlin
3rd Most Points Blue Marlin
Most Points Tuna
2nd Most Points Tuna
3rd Most Points Tuna
Most Points Overall
(Both Marlin & Tuna Points Qualify)

The minimum weight limits to win cash in the Mid-Atlantic $500,000 are as follows:

White Marlin - 60 pounds • Blue Marlin - 400 pounds • Tuna - 50 pounds • Dolphin, Wahoo - No minimum weight
Species eligible for cash prizes in the tuna category shall be limited to yellowfin (Allison), big eye, and longfin (true albacore).
No bluefin, bonito, skipjack, etc.

Federal law prohibits the boating of billfish under
the following size limits:
White Marlin - 66 inches • Blue Marlin - 99 inches

These limits apply to the lower jaw-fork length (tip of the lower jaw to the fork of the tail) of the
fish. A billfish under the minimum size must be released by cutting the line near the hook without
removing the fish from the water.
Under no circumstances may a fish not meeting the Federal and/or State minimum size limits,
regardless of weight, be boated and/or brought back to the dock.
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South Jersey Tournaments will not be responsible for any fine or penalty incurred by any angler
who boats a billfish or tuna which does not meet the Federal and/or State size limit requirements
or other restrictions. It is the responsibility of the angler to be aware of current Federal and/or State
regulations regarding the catching and/or boating of the various species of fish eligible in this
tournament. Fish which do not meet the Federal and/or State size limit requirements will not be
eligible for prizes, regardless of weight.

In the Event that:
1. Less than three (3) qualifying fish are taken in any category, the unwon prize money will be
proportionally divided among the winners in that category.
2. No qualifying white marlin is taken, the unwon prize money will be equally divided among the
winners of the blue marlin category.
3. No qualifying blue marlin is taken, the unwon prize money will be equally divided among the
winners in the white marlin category.
4. No qualifying white or blue marlin is taken, the unwon prize money will be equally divided
among the winners in the tuna category.
5. No qualifying tuna is taken, the unwon prize money will be equally divided among the winners
in the marlin categories.
6. No wahoo is taken, the unwon prize money will go to the heaviest dolphin and vice versa.
7. No wahoo or dolphin are taken, the unwon prize money will be equally divided among all winners.
8. No qualifying billfish or tuna is taken, the unwon prize money will be distributed categorically
by a drawing among all participating boats.

1. Registration is by boat rather than by angler. The Tournament Directors reserve the right to decline the entry of any boat or crew.
2. Each registrant must designate their choice of Official Inlets; Cape May, NJ or Ocean City, MD. Boats must sail from and return to their designated inlet. Primary Host Marinas for this event are Canyon
Club Marina, Cape May and Sunset Marina, Ocean City, MD. Boats with no fish to be weighed may return to home port after their last day of fishing.
3. There are five (5) available fishing days for the tournament. Fishing days for boats entered will be any three (3) of the available five (5) days, captains’ choice; no weather committee. The crew members
of each individual boat will be solely responsible for the decision as to which days to fish. The Mid-Atlantic $500,000 assumes no liability or responsibility for any damage or loss.
4. Each boat must pick two NON-FISHING DAYS by submitting the official Lay Day Form prior to 11:00 AM on the days selected. Said forms must be physically delivered by a member of the boat’s crew to
the dockmaster’s office at one of the Host Marinas. The boat must be dockside when the lay day is declared. Any boat not submitting the proper form by the 11:00 AM deadline will be automatically assumed to be fishing on that day. Boats may not fish on lay days. Boats with mechanical problems or other emergencies may use lay days to arrive late to the tournament so long as it is with the advance
permission of the Tournament Directors and they conform with all other rules.
5. Boundaries for the tournament will be 125 nautical miles from the Cape May Sea Buoy.
6. Boats are not permitted to clear the sea buoy at their designated inlet prior to 4:30 AM.
7. No lines or bait of any kind may be put into the water until starting time is announced by a Committee Boat. Starting time is 8:30 AM.
8. I.G.F.A. equipment and angling rules apply with the following exceptions: A) A fish may be hooked by anyone other than the angler provided the rod is immediately transferred to the angler after hookup. From that time on, the angler must fight the fish alone until boated or released; B) Live baiting is not permitted; C) Harpoons, dart gaffs or greensticks are not permitted.
9. This is a trolling tournament. While hook-ups accomplished with no headway are permissible if they occur at a time when baits settle while fighting another fish, the use of live bait or stopping and
casting or pitching to tailing fish or fish balling bait is not permissible.
10. There is no limit on the number of lines or teasers.
11. All billfish boated or released must be reported to a Committee Boat at the time of the catch. Tuna over 100 lbs. should also be reported.
12. For release purposes, a fish will be considered caught when the mate grabs the leader or the swivel touches the tip of the rod.
13. Fishing ends each day at 3:30 PM. Any fish hooked prior to the deadline may be played until boated or released, provided that said fish is reported hooked (to a Committee Boat) before the deadline.
14. All boats must return to their designated port for weigh-in. Canyon Club Resort Marina is the official weigh-in location for Cape May, NJ. Sunset Marina is the official weigh-in location for Ocean City, MD.
15. All eligible fish must be available for weigh-in by 9:00 PM aboard the boat on which they were caught or they will be disqualified. Fractional weights will be rounded to the nearest pound. Weigh-in
begins at 5:00 PM.
16. For release points to count boats must be dockside by the weigh-in deadline & submit a daily catch report by 9:00 PM at the weigh station or one of the host marinas.
17. In the event of a tie in the cash prize categories, the prize money will be equally divided among those tying.
18. In the event of a tie in the point categories, the winner shall be the first boat reaching the winning point accumulation.
19. Only one day need be fished for the tournament to be considered official and prizes to be awarded.
20. In the event of boat disability, contestants may transfer to another boat not entered in the tournament and may fish in the name of the original, with prior approval of the Tournament Directors.
21. Anglers may not switch to another boat nor can anyone from another boat come aboard to assist in fighting or boating a fish.
22. Protests may be submitted only by an official tournament registrant and must be submitted in writing on the day of the alleged infraction. The Tournament Directors shall serve as judges in such cases
and their decision shall be final.
23. For the purpose of identification, a hatchet marlin will be considered a white marlin.
24. In order to be eligible for awards, prizes & calcuttas, fish must be caught legally under all state and federal regulations.
25. All fish eligible for cash prizes may be subject to examination by the Tournament Directors, consulting biologists and/or Tory Meter, should there be any question as to the “freshness” of the catch. It shall
be the responsibility of the participant to keep all eligible catches in suitable and proper condition until weigh-in. In the event of any disputes arising from such examination, the decision of the Tournament Directors shall be final. Polygraph examination may be required of winning crews.

Prize money will be paid to official registrant or their designees.

EXHIBITING SPONSORS
American Crew
Denver, CO

Big Game Fishing Journal
Pt. Pleasant, NJ

Christi Marine Insurance
Glenside, PA

Crocodile Bay Lodge
Novato, CA

Mack Boring & Parts

Pompanette Chairs

MAN Engines & Components

Ransome Engine /
Caterpillar Distributor

Union, NJ

South Plainfield, NJ

Midlantic Gold Rush
Brielle, NJ

Ocean LED

Ft. Lauderdale, FL

Offshore Financial

The Fisherman

Bay Head, NJ

Fraser-Volpe

Philadelphia, PA

Garmin

Rockaway, NJ

Pt. Pleasant, NJ
Warminster, PA
Olathe, KA

Guy Harvey

Cayman Islands

Penn Reels

Pettit Paint

PipeTowers, Inc.
Avalon, NJ

Ft. Lauderdale, FL

Hammonton, NJ

SUPPORTING SPONSORS
Canyon Runner
Red Bank, NJ

C-View Inn

Cape May, NJ

Raymarine, Inc.

Enterprise Rent-A-Car

Rolex / Bernie Robbins Jewelers

Grace Energy / Shell

Salt Water Sportsman

Homestead Realty

TR1 Autopilots by Nautamatic

Lucky Bones

Underwater Lights / Sea Vision

Sturdy Bank

Merrimack, NH
Somers Pt., NJ
Boston, MA

South Beach, OR

Ft. Lauderdale, FL

Pennsauken, NJ
Rio Grande, NJ
Cape May, NJ
Cape May, NJ
Cape May, NJ

Washington Inn
Cape May, NJ
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November 2-4 ~ Presented by South Jersey Marina and the ASA
Cold and raw with a harsh northwest blow and a
righteous bite, or warm and sunny with a mild southerly breeze and a righteous bite; in November, it could
be either or both on the same weekend. Welcome to
the Big Bass Open, hosted by South Jersey Marina.
Normally held the first weekend in November, the Big
Bass Open has come to define striper fishing.
This event is run by the American Striper
Association (ASA) but anglers do not have to be
members to participate in the individual tournaments on the ASA Tournament Trail. In addition
to the three divisions with four tournaments apiece,

the ASA awards the “Top Angler of the Year” and
recognizes the “Top Lady Angler” and “Top Junior
Angler” in each division. There is something for
everyone, and there is no better place to go off in a
quest for stripers than South Jersey.
Every year, regardless of the weather, the participation increases. Why? Because, whether you end
up wearing a tank top and shorts or your flannellined Carharts, the bite off Cape May is always the
same, great!
For complete tournament rules and information
please visit: www.FishASA.com.

To compete in any of our events:  simply go to www.SouthJerseyMarina.com and click on “Printable
Brochures” link to the left.  Then click on the tournament you wish to enter and print a brochure, complete
with entry form and instructions.  Or, you can call us at 609-884-2400 and request the information.
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By Bob Glover, Tournament Director,
South Jersey Tournaments and the Mid-Atlantic $500,000
The rules are the rules. How many times have we heard
Case in point: Last season an angler hooked a large fish in
that statement throughout our lives? Rules dictate how we live,
one of our tournaments governed by IGFA rules (and clearly
drive, pay taxes, and FISH! The fact is rules affect us to some
stated as so) and while fighting it, breaks the rod. He continues
degree in most everything we do.
to fight the fish. The crew struggles to boat it and after finally
When it comes to tournament fishing, there can be more
getting it onboard they make a dash for the scales. It weighsthan one set of rules that govern an event and in addition, an
in as the heaviest fish up to that point. So far, so good. IGFA
accepted code of conduct that affects those participating. The
rules allow an angler to fight a fish to disposition when the rod
code of conduct (the common sense stuff) is probably best
breaks, as long as the remaining portion measures a minimum
described as a customary or generalized course of action or
of 40” from directly below the center of the reel to the remaining tip (IGFA Salt Water Angling Rules, Sec. E, rule #2 and
behavior. Someone from the boat should attend the Captains’
meeting, anglers should always act in a sportsman-like manrule # 1 under situations that will disqualify a fish). The tourner, etc. On the other hand, when it comes to actual contest
nament committee is made aware of the broken rod and measures it to ensure it is legal. It comes up several inches shy, and
rules, the rules that dictate how the event itself will function,
that’s where problems usually arise.  
Unfortunately, the majority of conflicts that do crop up are the result
of the participant simply not knowing or understanding the rule(s).
I’m sure there are numerous reasons
for this. Fishing in tournaments
is hard work. Take into account
readying the boat, rigging the baits,
planning where to go and a myriad
of other little chores that have to be
done, and it’s hard to find time to
read and thoroughly understand a
laundry list of do’s and don’ts.
Many competitive events have
similar formats but there is always
something, somewhere, that will
be different in the way each event
is run and you need to be aware
Would this catch pass muster with the rules?
of this. Then there are the IGFA
rules. Years ago, the International
Game Fish Association was formed to, among other things,
the catch is rightfully disqualified citing the above-mentioned
“keep the sport of game fishing ethical, and to make its rules
rule. Naturally the angler and crew are upset and attempt to
acceptable to the majority of anglers.”  According to the IGFA,
sway the committee with a plethora of reasons why it should
“the equipment and fishing regulations adopted worldwide
count. The fish ends up being the heaviest caught during the
are formulated, updated, and published by IGFA to promote
event which further adds to their dismay. The tournament
sporting angling practices, to establish uniform rules for world
committee stands by their decision and the crew watches as a
record catches, and to provide angling guidelines for use in
large cash prize gets awarded to someone else at the awards ceremony. You’re probably wondering what if anything the angler
tournaments and other group fishing activities.” It is these very
rules that most people fish by today and which most tournaand his crew did wrong. The answer is nothing! In fact they
ments utilize for the technical aspect of the event.
were commended by many for being honest about the rod. So
It may sound obvious to some, but in order to have a
what does “knowing the rules” have to do with this situation?
pleasant and hopefully financially rewarding tournament
Would the participants have considered switching rods if they
experience, it is crucial to know and understand all of these
were aware of the rule? I doubt it as these particular folks are
rules. There are almost always situations that arise where not
avid fishermen who seemed to be as honest as the day is long.
knowing the regulations comes into play and may embarrass,
However, by knowing the rules, they could have saved themselves much frustration, disappointment, and embarrassment,
disappoint or even cost the participant a payday.
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released the fish, continued to compete that day and ultimately
had a good time.
In my over 20 years as a tournament director, I’d like to
say I’ve seen it all, but I know I haven’t. When it comes to
competitive fishing, it is inevitable year after year that a unique
situation or occurrence will present itself and test the rules, no
matter how experienced an angler or crew
may be. I’m often asked the question, how
do you know if someone is breaking the
rules? The truthful answer is you don’t unless an infraction is observed and reported.
You would like to think that all participants are competing in the spirit (and to
the best of their knowledge) of the rules,
and 99% are. However, most tournaments
do reserve the right to polygraph anglers
and crew, and this option alone assures a
pretty high degree of compliance for the
other 1%. In addition, getting caught
cheating is a quick ticket to having to find
another pastime, not to mention the penalties of our legal system. With all of that
being said, most competitive fishermen
and woman that I have met have such a

high regard for the sport, that purposely side-stepping a rule is
simply out of the question.
Remember, the rules are there for good reasons. Take the time
to know and thoroughly understand them. If you have a question,
ask it. That way you’ll be ready when the unexpected happens and
be much happier at the end of even a bad day of fishing.
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Owner and CEO of
South Jersey Marina and
Canyon Club Resort Marina

Q Dick, you guys have really got a lot of irons in the fire
what with both marinas, South Jersey Yacht Sales, the Canyon
Club Condo development, the Mid-Atlantic $500,000 and all
the other South Jersey Tournaments. How do you manage to
keep up with it all?
A Well actually, I don’t. I keep an ear on what’s happening and set an overall philosophy but, if our company has one
defining strength, it’s the quality of the people that we’ve been
able to attract and hang on to for all these years. My brother
Chuck and his son Mike essentially run the entire Canyon
Club operation, and they have  since it’s beginnings in the mid
80’s; South Jersey is fortunate to have a leadership team who
have all been in place for more than 20 years and yet are only
now in their prime since they were in their twenties when they
came aboard. Everyone knows Rick, Chris, Frank, Kathy and
Lou – they’re the face and strength of our company. And Bob
Glover has run and managed the Mid- Atlantic $500,000 and
other tournaments since their inceptions. This collection of
talent has been a real blessing.
Q And what about you? What do you do to keep busy
with all that talent to do the hard work?
A I usually go to the office every day. Not too early
anymore, mind you, but nearly every day. I pretty much feel
like the coach of a  top notch professional sports team. You
still have an important role to play but it’s not telling really
experienced people how to do their jobs. It’s more problem

solving, relationship management and new initiatives. I really
like that role and take great pride when the team is performing
well. And of course, everybody knows  I like to fish, so I try to
find ample time for that as well.
Q Speaking of fishing, word has it that the South Jersey
Champion is for sale. Is this the end of an offshore fishing era?
A No, not really. I am in the Yacht Sales business you
know and all good things must come to an end – even great
boats. The 73’ Ocean is indeed for sale but not because I’m
hanging it up. Truthfully, it’s a long planned transition. My
good friend and captain of 23 years, Mike Adkins and I had
a deal. We’d fish together, summer and winter, pretty much
wherever the bite  might lead us, until his two boys got old
enough that a full time dad became more important than a
full time captain. Those kids are now both entering teen years
and Mike and I agree that he can’t be away all winter. When
we bought the 73, we made a two year commitment to one
another and took off for Panama, Costa Rica, St. Thomas and
the Bahamas. It was a wonderful experience and a fitting end
to our 23 years together. The two years are up and Mike has a
business opportunity shore side with a mutual friend. I wish
him  nothing but the best and am truly grateful for the time
we were able to spend together. We’ll fish together part-time
when we can.

61

Q So what’s next?
A I really don’t know, but it will be different from

where we’ve been. I’m starting to get pretty old for competitive tournament fishing, and I’m not going to try to replace
what I consider to be an irreplaceable relationship. There’ll no
doubt be another South Jersey Champion, but not a rig that’s
designed and  outfitted for long range year-round billfishing.
The 73’ is a perfect boat for self-sufficient trips to the most
productive but often remote billfish hotspots of the world. It
was just right for the Virgin Islands, Piñas Bay and Costa Rica
– luxury live aboard comforts with uncompromised fishability.
But that chapter in my life is behind me. Somebody who still
has that itch to scratch is going to get a great boat. Me… I’ll
be in something a little smaller, fishing nice days in the Jersey
Canyons.
Q On a different topic, we’ve heard that you’re going to
begin selling slips at Canyon Club. What’s going on there?
A The Canyon Club project, at long last, is nearing
completion. We only have about 30 homes left to build, the
marina and service renovation are pretty much finished and we
think it’s time to take the property to a new and final level. For
some time, slip holders and home owners alike have inquired
about slip ownership. We resisted but have now decided to
establish an “Owners Dock” and see how things go.
Q How many slips will you sell?
A We’re going to start out with the 50 slips on what is
currently A Dock. It’s a nice mix with slips from 45 to 75 feet
and we think that it will accommodate most of our customers who want to be more permanent residents. This will allow
home owners and long term slip holders to fix their cost of
dockage and to participate in any appreciation that we all hope
will occur over the next decade or two.
Q So once they buy a slip, their expenses are over?
A Not over, but substantially reduced. They’ll still have
to pay a modest condo fee for maintenance and trash removal
and so forth. Everybody will – even the unsold slips. The cost
will just be divided up fairly among all slips and then whacked
up proportionally. The marina will continue to be maintained
and operated as it always has.
Q So you guys intend to stay?
A For sure! We just built a new ships store, yacht sales
office and service department. Why would we leave? We’re not
getting out of any of those operational businesses. It’s just a
matter of how one pays for his slip and who gets any appreciation. Operationally, we expect no change.
Q So the Mid-Atlantic $500,000 lives on?
A Absolutely. As long as people enjoy the tournament
and keep coming to participate, we’ll be the host. Slip owners
will be able to either participate or rent their slips to visitors
who need a spot.
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Q So you can rent the slip if you own it?
A Yes, but there are some restrictions. You can’t rent it

nightly or daily in competition with normal marina business
unless it’s in an organized marina slip management pool. But
you can rent it longer term like for the season or a month or
even a special event like the Mid-Atlantic tournament. You
also can’t rent it for commercial purposes. The intent is really
pretty clear. We want to offer the purchasers a long term commitment, any appreciation, and the right to sublet, but we
want to retain all day to day marina commercial activities for
ourselves.
Q How about current A Dock slip holders? Do they have
to leave?
A We sure hope not. Some of them will become owners
and stay right where they are. Others may want to move to
a bigger slip but stay near their friends. Our goal is to work
things out so that everyone stays and stays happy. That’s why
we’re offering Canyon Club residents an exclusive pre-sales
opportunity this summer.
Q Speaking of family – Is that family up on the 3rd
floor of the new administrative building – Melinda J. Weber,
Esquire?
A As a matter of fact, it is. That’s my lawyer daughter in
her new digs. She’s affiliated with a prominent local law firm,
but is practicing out of Canyon Club and also doing work for
us – mostly having to do with taxes and real estate – specialties of the house. Folks can feel free to take advantage of her
services if they wish. She’s open for business.
Q And one final question, Dick. What ever happened to
your involvement in billfish conservation and what’s new in
that arena?
A There’s actually pretty good news in that regard.
Thanks in large measure to closed nursery areas, reduced
longline  activities and increased international live release
efforts, most experts now believe that billfish stocks have
begun to rebuild. A thorough scientific stock assessment will
take place this year to determine current status and progress.
NMFS recently announced rules for the forthcoming season,
including mandatory circle hooks when fishing natural baits
in tournaments. We agree with the use of circle hooks and
encourage all bill fishermen to make the transition. That being said, some interest groups are challenging the new  rule
and may be successful in achieving some modification before
the summer season. My son Rick is most heavily involved in
billfish conservation issues now and serves on various boards as
well as on the NMFS Billfish Advisory Panel. We’ll continue
to update interested parties through South Jersey publications
as things unfold.
Thanks Dick and continued success in your endeavors.
You’ve helped a lot of people have a lot of fun.

by Mike Weber
As manager of Canyon Club Resort Marina, I am asked this question on a frequent basis. The answer is
simple, “A lot!” But let me be more specific...
The new Administration Building was completed last fall
and we lost little time moving in. Entering off of Ocean Drive
you’ll see that the new Admin building anchors the Marina,
both literally and figuratively. Situated dockside overlooking
the new pool it has a clear view of the entire marina as well
as the harbor. The first
level has been laid out to
provide support to our
slipholders and transient
guests. New state-of-theart bathrooms complete
with showers are adjacent
to an upgraded laundry facility. The new Ships’ Store
is centrally located and
with the increase in space
we hope to begin featuring
an enhanced selection of
Canyon Club resort wear.
Walk up a flight and you’ll
find the new administrative offices, the Yacht
Sales Office and a dedicated Property Sales office. My cousin,
Melinda, has settled into her legal office on the 3rd floor.
Last year we opened the new pool, but it wasn’t quite
completed. Well, it is now. In addition to completing the
plastering, we’ve added palm trees (the metal variety that will
never die) and underwater illumination. I think you’ll agree
that what was a great pool is now even better.
When we moved into the new Service Center
last year, it was just prior to the Mid-Atlantic so
there was little time for fanfare. If you missed the
Open House on Memorial Day, I encourage you to
make the time to visit Dave’s new “house” and judge
the improvements for yourself. Especially take note
of the enhanced capabilities now available through
Offshore Electronics. While you’re at it, we invite
you to visit Rich and Bill in our expanded retail parts
department. After last year’s new travel lift and lift
wells, the new service facility represents the next step
in delivering a total service package to the general
boating public.
Immediately adjacent to the lift wells, you’ll
notice that during the winter we’ve made some
improvements at the fuel dock. The replacement
of wood bulkheads with new vinyl sheeting at the
fuel dock is the latest phase of an ongoing effort to

execute this important upgrade to the entire marina facility.
Another improvement completed during the winter was a minor reconfiguring of the marina. By shifting A-dock slightly to
the east, we’ve provided slips that are 5 feet larger on the west
side, enabling us to better serve our growing community.
Finally, there is the
ongoing construction
of new homes. Down
closest to the canal, the
new 1500 Courtyard
Building is scheduled to
be “move-in” ready by
this summer. This building offers both 2 and 3
bedroom units, and will
eventually overlook a new
courtyard, swimming
pool complex. Up next to
the new Administration
Building and overlooking
the pool, construction is
continuing on the new
luxury 120 waterfront building. This building will also offer
both 2 and 3 bedroom units with an unparalled view of the
pool, marina and Cape May’s beautiful harbor.
It’s been a busy couple of years. We’ve got a lot done,
but we have a way to go. As always, we thank you for your
patience during construction and especially for your interest. I
look forward to seeing each and every one of you this summer.
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Simrad’s GB60 Glass Bridge System by Jeff Merrill
We live in the information age where 24-hour news, weather, sports and financial reports are just a button
push of the television remote away. Type in any word on the subject line of your favorite Internet search engine and in an instant you’ll have thousands of web pages of data on the topic at your fingertips. Fortunately
for boat owners, this same thirst for navigation, fishfinding and video information has also been quenched.
Gone are the days where vessels needed separate navigation, fishfinding and radar units. Computer technology now assembles all of today’s electronics into one sophisticated unit which can then be viewed on single
or multiple displays at various locations aboard most craft.
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Simrad now provides this flexibility by offering
advanced charting, radar, 3D bottom imaging, video and
entertainment in its GB60 Glass Bridge System.
Developed to offer the crew a total overview of the surroundings and complete navigation control of their vessel,
the GB60 system employs a dual processor “black
box” plus multiple monitors to display compiled data. Since the GB60 is SimNet and
NMEA2000 compatible, interfacing
to a Simrad GPS and Autopilot is
extremely easy. The black box
is also expandable for hardware and software functions
now being developed by
Simrad. The system will support more than a dozen Glass Bridge
monitors with any combination of applications including Vector charts, satellite photography, radar, GPS, raster charts and 3D data. These
monitors are available in 12, 15 and 19 inch standard
or framed for flush mount models and optimize the display
area making them up to 25% smaller than comparable monitors. In simple terms, a 19 inch Glass Bridge monitor can be
installed where a competitor’s 15 inch monitor would have
previously fit to provide the largest, clearest display of the
vessel’s surroundings as well as the benefits of split-screen
data displays.
The GB60 also offers mariners the most advanced navigation data available today with unmatched display flexibility.
Designed with affordability, simplicity and chart clarity in
mind, Passport World Charts cartography by Jeppesen Marine
contains all the data required for safe and easy navigation
whether cruising in your home waters or traveling in unfamiliar regions of the world. Raster charts (for the familiar “paper
chart” look), vector charts with tides and currents overlaid, 3D
bottom images based on Passport Chart data and charts sideby-side with aerial photos and even overlaid streets and roads
are some of the display options available. Some of the features
Passport Deluxe charts provide include 3D bathymetric charts,
raster, photo and topo charts, a ports and services database and

a world port index. Passport World Charts can be purchased
from Jeppesen Marine via telephone, from their web site or
through an authorized Simrad dealer. Once the product serial
number is provided, a chart permit is created and securely
encoded for the specific unit. The GB60 can display vector
charts and satellite photos side-by-side, over/under or mixed
together. Set the mixing grade between the electronic chart
and the photo for an effect unique to the GB60 called photo
blending. The vessel can then be overlaid showing position,

route and marks on the actual photo. By utilizing the GB60’s
3D Generator, a dramatic 3D bottom image can be overlaid
with a vector chart. This chart draping feature brings the ocean
floor to life and delivers a realalistic
depiction of bottom features and
contour. Several vessel model types
can also be selected to match the
operators craft and the appearance
of the sky, water and bottom terrain can be selected to match the
time of day.
Each GB60 black box can
also control up to two RA60 radar
units which are engineered specifically for Simrad’s Glass Bridge
System to provide dual antenna
speed functionality with virtually
unlimited target tracking. The
system can also utilize additional
radar units when several GB60s
are networked. The RA60 is available with a 2 ft. radome with
4kW of output power and 36 nautical mile range or open
array scanners of 3 ft., 4 ft., 6 ft. or 9 ft. and from 4kW to
25kW of output power with ranges from 48 to 96 nautical
miles. When connected to the GB60 black box via Ethernet,
all radar functions including range, gain, rain and sea clutter
are controlled with the KM60 keyboard in addition to other
operating units. The advanced radar overlay helps navigators
check chart information in real-time and confirm navigation marks and NavAids in the chart with radar echoes. This
feature allows the operator to not only acquire and track other
vessels on the chart to determine safe passage but to also view
depth soundings, channel boundaries, markers, obstacles and
bridges. The large, high resolution monitor screens can also be
split to provide a clear and sharp view of each situation from a
different perspective including north up, course up, leg up or
heading up.
To view navigational information while following a route,
the click of a button brings up the predefined, detailed Nav
Info display that provides all the important navigation infor-

mation such as vessel position, course over ground, speed over
ground, distance to waypoint, ETA, and active routes as well
as information about upcoming waypoints and routes and the
rest of the voyage. All other functions of the GB60 continue
to run in the background and the operator can place the Nav
Info window anywhere he desires in the system for viewing.
Whether you desire to keep tabs on the kids below, view
the action in the cockpit, monitor the engine room while
heading to the canyons or just want the security of another
set of eyes while at anchor in a remote country, the addition
of one or more Simrad supplied stainless steel, waterproof,
day and night high resolution cameras provides this added
extra peace of mind. Each GB60 can also control up to four
video inputs for viewing feed from these cameras as well as the
vessel’s entertainment center.
A number of dedicated operating units are available with
the GB60 to meet a wide range of applications and space
configurations including a standard keyboard and mouse or
pushbutton panel and joy stick. An ultra-convenient helm
chair armrest control panel featuring specific buttons for quick
control and instant access to the
most important features is also
available. Three monitors can be
configured at the same time in the
view manager while each of the
monitors can be configured with
up to six preset views in any desirable combination.
Whether you’re in the market
for a new vessel or planning a
major upgrade of existing electronics, the Simrad GB60 Glass Bridge
deserves a close look. Its ease of
operation, reliability and long list
of features can help make your
next trip safe, secure and enjoyable. For more information visit
www.simradyachtingusa.com or contact Brent Alderfer for a
hands-on demo of the GB60 at Offshore Electronics (609884-6645) at the Canyon Club Service Center.
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by Kathleen Georgio of S & S Propeller
“Prop Burn” seems to be in the forefront of concern in the boating community. Prop burn is usually due
to a variety of reasons, such as poor design features, improper application, clearance issues, cavitation, underwater exhaust placement, and high horsepower coupled with shallow transmission ratios. The most common
cause of prop burn or blade root erosion is an extreme drop in pressure on the blade back. The water literally
boils, causing air bubbles to appear which in turn create erosion at the root sections.
If you take a look at the history of boat building you may
understand how we have evolved to date. In the 1940’s the average vessel ranged in length from 35 to 42 feet and had from
200 to 350 HP. The propellers were usually squared sizes like
22x22 or 24x24 or even under squared like 22x18 or 24x17.
At present, your average boat length is from 42 to 65 feet
and is fitted with anywhere from 450 to 2000 HP. The pitch
diameter ratio or pitch to diameter ratio is much higher with
these new applications. A modern propeller size, for example,
might be 30x42 or 32x48, and of course the speeds are much
greater, causing in some cases a higher slip rate. We have found
if you modify the blade by the large end of the propeller boss,
and round the leading edge section by the root, this in turns
decreases the accumulation of air bubbles. If we analyze, for
example, a 50 foot sportfish with 1200 HP @ 2350 RPM

coupled with a 1.75:1 gear reduction and weighing in at approximately 50,000 lbs. This boat may travel faster with a set
of 30x44’s, however, the propeller blades are highly loaded
and in turn produce a washing machine effect with a tremendous amount of turbulence and cavitation. If you increase the
diameter to 31 inches and decrease the pitch to 43 inches the
load percentage will decrease, thus producing less turbulence
and cavitation therefore allowing less slip and better thrust.
Overall performance, throttle response, and cruise speed will
be enhanced and fuel consumption will decrease.
S&S Propeller has designed propellers for sportfish,
convertible and motor yacht applications which provide high
performance, speed and fuel consumption with no indications
of prop burn. Please visit our website for more information at
www.sspropeller.com

Blade Back
Suction side. Forward side of the blade (surface facing the bow).
Blade Face
Pressure Side, Pitch Side. Aft side of the blade (surface facing the stern).
Blade Number
Equal to the number of blades on the propeller.
Blade Root
Fillet area. The region of transition from the blade
surfaces and edges to the hub periphery. The area
where the blade attaches to the hub.
Blade Tip
Maximum reach of the blade from the center of the
hub. Separates the leading and trailing edges.
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By R. E. Heinly from the Mid-Atlantic Center for the Arts
Navigating the waters surrounding Cape May one quickly
notices them: the coastal artillery battery near Cape May
Point, (“the bunker”), the tall concrete fire control tower (“the
lookout tower”) near Sunset Beach, the Coast Guard Base at
the Harbor’s entrance and the canal leading from the harbor to
Delaware Bay. Although many know that they are remnants of
World War II, few actually know their whole story. Fewer still
appreciate Cape May’s vital role in homeland defense during
World War II. It is a neglected and under appreciated facet
of our local history, and in point of fact, Cape May played a
much more important role in World War II than most people,
including local residents at the time, realized.
Cape May and Cape Henlopen in Delaware, had long
been the twin sentinels guarding the entrance to the Delaware
Bay and River. This protective role took on added importance
during World War II, since the German navy had designated
blocking river and bay shipping traffic as one of, if not the primary, strategic priority along the Atlantic Coast. If successful,
Germany would have effectively denied to allied forces both
the vital petroleum being refined up river as well as the war
essential vessels being produced in local shipyards.
In the vast Pacific theatre, naval dive bombers would play
a key role in defeating the Japanese. Many of these young
pilots completed their training at nearby Naval Air Station,
Wildwood, and some 42 would lose their life in the process.
Add to that the importance of anti-submarine patrols based
out of places like Naval Air Station Cape May in protecting
vital Atlantic supply convoys and coastal shipping, and the
result is an increased appreciation of Cape May’s important
role during World War II.
Early in the war, there was great apprehension over
not only German U-boat sinkings off the coast, but efforts by German airplanes and surface ships to block the
entrance to Delaware Bay. There were even fears of
an amphibious invasion. Little was known about
German naval air power (it proved non-existent)
but much was known about the potential of
its surface fleet (it proved moderately effective, but no real threat to our coast).
To protect the vital entrance to the
Bay a complex of coastal batteries and

observation towers named Fort Miles was constructed in 1941
by the U.S. Army and garrisoned by over 2,000 men. Most of
the massive fortifications were constructed on Cape Henlopen
since the ship channel is only a mile distant while it is 16 miles
from Cape May.
Here in Cape May a coastal artillery emplacement (“the
bunker”) was constructed near the lighthouse along with four
towers to control its fire. Two of the towers were located in the
Cape May area and two were in
Wildwood. The bunker has
been exposed by extensive
erosion and now stands
surfside. Both fire control
towers in the Cape May
area remain. The one near
Sunset Beach is in the
process of being restored
while the other was encapsulated in the Grand Hotel
on Beach Avenue during
the 60’s. The towers in
Wildwood have both been
torn down.
The remains of Fort
Miles on Cape Henlopen
still have two batteries and
15 towers standing. The
Fort Miles towers were
also used to spot enemy
aircraft and submarines
but their primary purpose was to direct the fire
of the coastal artillery. At
the time Fort Miles was
the most heavily fortified
place per acre in the
United States and the
best equipped. At Cape
Henlopen there were
two 16”, four 12”, eight
8”, four 6” and
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numerous smaller guns. The Cape May battery contained two
6” guns and eight smaller anti-aircraft weapons. While the 16”
guns had a range of over 25 miles, the smaller guns at Cape
May had a range from Avalon to Rehoboth Beach. None of
the guns at either location were ever fired at an enemy. In addition to guns, the entrance to the Bay was heavily mined. Four
hundred to five hundred mines were controlled from Cape
Henlopen using an early style computer. This was reportedly
one of the first uses of computers in warfare. Fort Miles was
deactivated and its guns removed in 1945.
Submarines turned out to be a much bigger menace in the
area during World War II. In fact, at least ten ships were sunk
within a mile of the Jersey coast. One, the Destroyer U.S.S.
Jacob Jones, was torpedoed off Cape May in 1942 and was the
first U.S. ship sunk after the attack on Pearl Harbor. Many more
sinkings occurred farther at sea off the coast. A blackout was
imposed to eliminate the silhouetting of ships by coastal lights.
Even the Cape May Lighthouse went dark for much of the war.
Naval Air Station Cape May was a key installation in the
region’s anti-submarine defenses. While Fort Miles’ primary
assignment was to provide a defense against enemy surface
ships, Naval Air Station Cape May focused on defeating the
submarine threat through a combination of ship and airborne
patrols. Originally established during World War I, the base
was transferred to the Coast Guard between the wars. Although the Navy recommissioned it as an active Navy base in
1940, the Coast Guard retained a small part of the facility and
was tasked with minesweeping and patrolling the bay in small
fast “mosquito boats”. In addition to anti-submarine patrols,
the Navy also established communications research and training facilities at Cape May. The old Admiral Hotel (now gone)
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was requisitioned for use by the base as housing for officers
and office space. It was the headquarters of the Delaware Bay
Task Force and called the U.S. Naval Annex.
To facilitate access to the Delaware Bay for both Navy
and Coast Guard ships, the Cape May Canal was built during
1942-43. The canal also allowed these military ships to avoid
the treacherous Rips off Cape May Point and lurking submarines at sea when accessing the bay. Finally, it was part of an inland waterway along the coast which allowed many merchant
ships to avoid submarines offshore.
Rumors were constant about German submarines landing
spies and saboteurs in the area. Various local legends tell of
incidents of this but no definitive evidence was ever found. A
major deterrent to such activities were mounted Coast Guard
patrols along the beaches aided by dogs. These were common all along the coast. The Macomber Hotel at Howard and
Beach was used to house the men of these patrols. In addition to keeping an eye out for anything unusual, many local
residents also served as air raid wardens and aircraft spotters
throughout the area during the war.
Unfounded rumors like the above combined with an erroneous Time Magazine article claiming local beaches were full of
barbed wire, oil slicks and bodies, severely hurt the tourist trade
as did gas rationing. Cape May countered with a public relations campaign stressing the importance of vacations in keeping up morale. Its slogan was “V is for victory and vacations.”
Also vital to the local economy then, as today, were the
commercial and recreational fishing industries. However,
wartime restrictions, based on the danger from submarines and
mine fields, severely hurt the fishing industries. Local legends
and lore include tales of fishermen encountering and being

endangered by submarines. Like German submariners coming ashore to enjoy Hollywood’s latest attraction at the local
theatre, these tales too are unsubstantiated.
Another local contribution to the war effort was the Cape
May Shipbuilding Company located at Schellinger’s Landing.
This facility produced small craft including tug boats and ferries for the war effort.
Ironically, the greatest damage to Cape May during the
war years came not from the enemy but from nature in the
form of a horrendous hurricane in 1944 that wrecked the
boardwalk and Convention Hall, and caused $8 million in
damage to the city.
Shortages in vital war related material was the reason
that the Northwest Magnasite Company erected a plant along
Sunset Boulevard near the bayshore in 1942. Its product was
essential to the production of the firebricks that lined the ovens in the nation’s vital steel industries. While providing many
jobs for local residents, it also coughed out clouds of dusty
white alkaline ash that coated the surrounding area. Because of
the severe damage to the ecology of adjacent lands, its closure
in 1983 was not regretted by many. Today only its water tower
remains. Efforts are being made today to revitalize the environment in the area.
Originally planned as a county airport before the war,
Naval Air Station Wildwood opened in 1943, as an important
training base for dive bombers. Interestingly, its first designation as N.A.S. Rio Grande caused confusion with a river in
Texas, hence the quick name change. At its peak it was home
for over 150 planes and nearly 3,000 personnel. For brief
periods it also was used to train fighters and fighter-bombers,
but its main function was training dive-bomber pilots. Practice

runs were common sights over the wetlands, bay, and ocean.
Too common, also, were unfortunate crashes during training
with the loss of 42 brave young men. In 1946 the base was
returned to the county and now serves as its airport and the
location of an excellent aviation museum.
Cape May became the focus of national attention at
the war’s end when German submarine U-858 surfaced and
surrendered off its coast on May 14, 1945. The location was
carefully planned to coordinate with the site of the previous
sinking of the Jacob Jones. It was escorted to Lewes, Delaware,
and its crew imprisoned at Ft. DuPont, Delaware.
Although vital, Cape May’s role in World War II was
under publicized and little appreciated. The restoration of
Naval Air Station Wildwood and conversion into a first rate
aviation museum, and the current ongoing restoration of Fire
Control Tower 23 on Sunset Boulevard by the Mid-Atlantic
Center for the Arts (MAC) are important steps in correcting
this oversight. MAC now offers a World War II trolley tour to
many of the sites mentioned, and it also presents a World War
II weekend in early June around D-Day. These activities as
well as the physical remains of this crucial time in our history
should serve as reminders of our nation’s debt to the veterans
of World War II and to stimulate within us a greater appreciation for them and for Cape May’s important role in that war.
Next time you navigate past “the bunker”, or the fire
control tower, or around the Coast Guard base, or through
the canal out to the Bay, remember to salute them and those
who served there. They are reminders of the sacrifice of those
who helped us retain our freedom and enabled us to enjoy the
myriad maritime pleasures of Cape May today. Honor them
with a hearty “thank you” and heartfelt “well done!”

Page 69: Fire Control Tower #23. One of four situated in Cape May County, it is
one of two still in existence and the only one accessible to the public. Located at
Sunset Beach, the tower is currently being restored.
Page 70: Naval Air Station, Cape May, about 1945. This installation played a key
role in countering German submarines that lurked at the mouth of the Delaware
Bay. Transferred back to the Coast Guard after the war, the base is the Coast
Guard’s sole recruit training facility.
Page 71: Cape May Canal. Constructed during WWII, the canal offered shipping
a safer alternative route to the ocean by avoiding enemy submarines, friendly
mines and the notorious Cape May “Rips.”
Page 70 & 71: The “Bunker.” Actually, a battery of two 6” artillery pieces as well as
a number of anti-aircraft batteries. Part of the Fort Miles defenses.
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Offshore, Inshore and Onshore for the 2007 SEASON • South Jersey Tournaments and Events are indicated in bold

MAY
3rd: Chef ’s Dine-Around - MAC
4th - 6th: 6th Annual South Jersey
ASA Spring Striper Tournament
5th: Cape May Style House Tour - MAC
5th: Cape May Wine School - MAC
12th: Annual World Series of Birding
18th - 20th: Cape May Audubon Weekend
19th: Spring Arts & Crafts Festival
19th: Annual Cape May Music Festival Commences
19th: Great Cape Footrace
27th: Antiques at Memorial Day
JUNE
1st - 18th: Annual Cape May Music Festival - MAC
1st: Cape May Designer Show House
2nd:  West Cape May Strawberry Festival
2nd: Kiwanis Craft Show
7th - 10th: 27th Annual South Jersey
Shark Tournament
9th: Victorian Fair - MAC
16th - 17th: Boardwalk Craft Show
16th: Cape May Point 5 mile Run
JULY
3rd: Township Carnival & DRBA Fireworks,
North Cape May (5-10 PM)
4th: All-American Picnic & Fireworks at
Congress Hall (5-10 PM)
7th: Independence Day Parade
11th: Kid’s Day at the Physick Estate
(continues throughout summer) - MAC
13th - 15th: Promenade Art Show
11th - 15th: 18th Annual
Ocean-Viking Showdown
14th: Jersey Cape Antique Auto Show
18th - 21st: 6th Annual Mid-Atlantic
Tuna Tournament
25th - 28th: Albemarle-Cabo Scramble
29th: Captain Kidd Treasure Hunt
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AUGUST
1st: Queen Maysea Coronation
3rd: Annual Baby parade
3rd: Sand Sculpture Contest
11th - 12th: Promenade Craft Show
16th: Kiwanis Auction Night
16th - 19th: Ladies Charity Billfish
Release Tournament
19th - 24th: “The Big Game”
The 16th Annual Mid-Atlantic $500,000
21st: Teddy Bear Tea Party at the Twining Tea Room
26th - 27th: Arts & Crafts Show at
Historic Cold Springs Village
SEPTEMBER
1st – 2nd, Summer Send-Off Craft Show
1st:  Tomato Festival in West Cape May
6th - 9th: Atlantic City In-water Boat Show
8th: Grandma’s Attic - MAC
9th - 10th: Washington Street Mall Art Show
13th - 16th: Fall Sidewalk Sale on
Washington Street Mall
14th - 16th: South Jersey Yacht Sales Open House
16th - 20th: Annual Cape May Food & Wine
Festival - MAC
22nd: Annual Beachfront Run
29th: Oktoberfest on Jackson Street
28th - 30th: Irish Ceili Dance Weekend at
Convention Hall
For a complete calendar and additional information
see the Chamber’s web site:
www.CapeMayChamber.com
For more information about MAC (MidAtlantic
Center for the Arts) activities, see:
www.CapeMayMAC.org
For information about accommodations, see:
www.CapeMayHotelMotel.com

An Interview with the Man... Dave Wrigley ~ by Jeff Merrill
No doubt one of the most misunderstood pieces of equipment on any vessel lies below the waterline
out of sight, and for the most part, out of mind. However, the propeller is indeed a vital piece of equipment
though most of us have little knowledge when it comes to choosing a propeller or maintaining it. “Most people know very little about their props,” says Dave Wrigley, Service Manager at Canyon Club Resort Marina
in Cape May, New Jersey and when it comes to propellers, shall we say, he knows his way, around the wheel.
Wrigley has nearly three decades in the marine industry with much of that time spent around the service
part of boats and he has found most boat owners rely on their local yard and boat manufacturer for advice.
“Today, most offshore fishermen want to go fast to get to the fishing grounds, yet they still want to get the
best performance from their boat,” he says. Choosing the right propeller can help any boat owner achieve
this goal. “A good propeller with the proper pitch and diameter will give the best speed and performance
though, like a high performance tire on a car, different propellers from different manufacturers work better
than others,” he adds.
As with anything technical, sometimes a little knowledge
can be dangerous and propellers are no exception. “In some
cases it’s good to know as little as possible about propellers,”
Wrigley notes with a laugh adding it’s a costly process when it
comes to tinkering with running gear. “If you lose a prop or
bend one, that may be the time to make a change. But for a
boat owner to just experiment when your talking about props
that run upwards of $15,000 a pair for new or even $3,000
to have existing props reworked, most people are less likely
to fool around with them unless someone else is paying the
bill,” he says. Wrigley also feels that when making a change
to running gear, unless you get something for the investment
that runs better, it’s a crap shoot regarding who you listen to
when it comes to suggestions. “In most cases, listen to the boat
manufacturer. Most are doing a lot more research and development as to which propellers perform best for a given hull and
engine combination.”
In recent years, propeller philosophy, not propellers, has
changed dramatically. Years ago, most boat builders spent very
little time and effort on propeller selection and many boat
owners took it upon themselves to find the best combination. But in the last few years manufacturers have began to
focus more on this critical piece of running gear. “Propellers
haven’t changed too much at all over the years,” says Wrigley.
“I made that comment about six or seven years ago. Here we
were getting all these new engines with more horsepower and
better hull designs and yet we had the same old propellers that
hadn’t changed much over the past 25 or 30 years,” he notes.
“They looked the same and were made the same.” That has
changed recently according to Wrigley. “All
of a sudden we now have

all these new designs, not radical changes, but
designs different from what we were used to,” he
says. Many of the propellers made overseas have
forced the American companies to improve their
technology and propeller designs and ultimately,
their propellers. Today’s high horsepower diesel
engines which generate a tremendous amount
of torque have also forced these changes in the
way this power is transmitted from the engine through the shaft to the water. Some of
these new propellers are indeed unique such as
Michigan Propellers EQI model which features
a variable pitch where the blade changes pitch
from the hub out to the tip.
Changes in hull configuration have also
forced propeller design changes. Most noticeably
is the addition of prop pockets on larger vessels
to reduce draft. Enter the five and six blade
propellers. “With prop pockets you get a lot of
harmonics because water gets trapped in the
pocket,” says Wrigley, adding that manufacturers have found a five-blade propeller works best with prop pockets
because at any one time there is
always a blade in the pocket.
“With a four-blade propeller, one blade is entering the
pocket as another blade
is exiting the
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determine prop performance, which will tell us
the percentage of efficiency the props are putting
out,” Wrigley explained adding 100% efficiency
is not possible due to numerous factors. “If
you’re running at 85% to 90% efficiency there’s
not much more you’re going to get,” he says.
Speed and performance are two of numerous ways a vessel that’s not propped correctly
will suffer. However, fuel consumption is the
primary downfall. “The wrong prop can still give
you the speed you desire, but it also may kill
your fuel economy in the process,” says Wrigley,
adding that diesels with electronic controls and
computer monitoring relay a trove of valuable
performance data to the guy on the bridge.
“Today’s electronic motors provide the load factor on the display and even at full throttle you
Though computers are used to precisely measure the diameter and pitch of
should be at 96% to 98% load,” he says, noting
a propeller, most of the reconditioning process, when required, is still done by
that with the wrong prop the boat’s load could
utilizing a wide range of commercial and home-made hand tools and devices.
be too low or too high at cruising speed.
pocket and that causes a lot of harmonics and rumble in the
Years ago “squared” propellers, where the diameter and
pocket when running,” he noted. However, Wrigley says more
pitch are the same number, were quite common though that
blades doesn’t necessarily translate to better performance per
has changed in recent years and today it’s not necessarily true
se. “Five and six-blade props have become popular because of
that a vessel’s props should be squared. “That’s an old fisherthe need to achieve more blade area and the more blades on a
man’s tale that props should be squared because years ago we
prop, the more blade area, but they actually perform less than
got to a certain horsepower where we could use a square prop
a three or four-blade propeller,” he says. “Obviously, a three
because prior to that we had to use a prop that had a larger
or four-blade prop has less
diameter than pitch,” says
blade surface area than a five
Wrigley. “Most props today
or six-blade prop does, but the
are way over square, meaning
more blades on a prop and the
the diameter is a lot less than
faster the prop turns, the more
the pitch,” he says, adding that
the blades interfere with each
30-inch diameter props with
other,” Wrigley explains. “In
48 inches of pitch are quite
summary, from a performance
common. “With pitch you can
standpoint, pockets aren’t the
go as heavy as you want or as
greatest thing for a boat. They
light as you want and it doesn’t
don’t make a boat go any faster,
have any consequence on the
but they have to be used to
propeller or its operation.
reduce draft,” he says.
However, diameter has a direct
Although most boat owneffect because as you increase
ers have no idea if their vessel
the diameter of the propeller,
is propped correctly, Wrigley
the number of inches the tip of
says formulas can be used to
the blade travels in one revoludetermine any vessels prop
tion increases. There’s a term
performance and although
we use called tip speed and
they’re not perfect, each will
once you exceed a certain tip
give you a good idea where you
speed for a propeller, then you
stand. “The easiest way without
run into cavitation and other
spending a lot of money utilizes
performance issues,” Wrigley
a simple formula that involves
explained. “That’s why many
plugging in the existing prop
of today’s props are way over
diameter, pitch, reduction
square. The manufacturer can’t
gear with running speed from
put any more diameter into the
the GPS and engine RPM at
props because they’ve reached
Prop pockets reduce draft on larger vessels but initially crevarious ranges. We can run this
their tip speed so they have to
ated performance issues boat builders and propeller manufacdata through the formula to
add pitch.”
turers have successfully addressed.

“Cupping” is another term that’s often
associated with propellers which involves rolling
the trailing edge of the propeller which helps
it bite into the water better. The cup holds the
water on the blade and doesn’t let it fall off as
fast and Wrigley feels almost all of today’s boats
except possibly trawlers should have cupped
propellers.
While technology has advanced and most
of today’s boat builders are utilizing the correct
propellers for their vessels, Wrigley admits he’s
still amazed at how many boats he sees with the
wrong propellers. “I still see a lot of vessels that I
feel are not correctly propped and sometimes it’s
a case of where the relationship of pitch and diameter could be changed to improve the perforLapping the propeller to the shaft prior to final installation assures consistent
mance of the boat,” he says, adding that other
contact
between the shaft and the propeller.
factors also come into play. “Many times it’s
not so much the prop as it is the reduction gear,
where if the boat had a different reduction gear a bigger prop
between the shaft and the prop. “When you do this process
could be utilized to improve performance.” Wrigley also feels
you can then pull the prop off and inspect the shaft and if you
all of today’s diesel powered boats regardless of horsepower and
notice any shiny spots on the shaft you’ll know the tapers are
even those with high performance gasoline engines should be
not matching,” he explains noting it’s critical to have as much
using Nibral propellers. “Bronze propellers are pretty soft and
of the two surfaces matching as possible because if they don’t
a high performance engine can bend a bronze propeller out of
that’s what causes a stainless steel shaft to break. “Once the
shape whereas Nibral is much harder and is necessary to keep
lapping process is completed it’s also important to be sure the
the propeller in the shape it was made,” he says.
key fits perfectly in both the shaft and prop keyway,” he says
Many boat owners are amazed to learn there’s more to
adding the keyway has a ramp cut in it. Wrigley also noted
changing a propeller than just removing the old wheel and
when the prop is put on the shaft the key needs to be pushed
installing the new one. “This is one of my pet peeves that I
back into the keyway constantly to make sure it’s seated
go nuts on,” says Wrigley, adding that it’s a multi-step process
properly. “If the key is not seated in the correct position in the
to change a propeller. “We insist on a full process and it’s
keyway it will ride up the ramp and cause the prop to cock on
so important. First, all propellers should be lapped on and
the shaft and not seat properly,” he says.
the prop should be mated to the shaft,” he says. Lapping the
Once the propeller is in position on the shaft, care should
prop on the shaft involves putting the prop on the shaft with
be used to tighten the nuts on the shaft. “We use a tool called
valve grinding compound and turning the prop on the shaft
Prop Smith which is a device that presses the prop onto
continuously for many turns on the tapers to get a perfect seat
the shaft to a specified PSI for each size prop and shaft,” he
explains. “The Prop Smith allows us to install
the props without putting stress or strain on
the blades or shafts because we don’t have to
block the shaft or secure the shaft in any way
since we are not using the nuts to put the prop
on,” Wrigley said. Years ago the wooden block
method was a widely used, but often frowned
upon method of tightening prop nuts. “Let’s
face it, here’s a guy who spends all this money
to have his propellers polished and balanced or
reconditioned and now he’s watching the guy
in the yard wedge a block of wood between the
blade of the prop and the bottom of the boat so
the nuts can be tightened. That’s not a good scenario,” says Wrigley. The Prop Smith is also used
to remove propellers in the same way. Once the
prop is secured to the shaft another device is
used to hold the shaft while the prop nuts are
After propellers are removed in the fall to inspect shafts for cracks they
tightened. “We use what we refer to as RAT,
should be checked for balance and polished before reinstallation.
that’s short for Rotational Arresting Tool and it
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Dave Wrigley has been around propellers for three decades and feels inspection of the
shaft under the propeller is as important as changing zincs or painting the bottom.

clamps onto the shaft and hooks to the strut to hold the shaft
in place while we tighten the shaft nuts,” Wrigley explained.
Wrigley was also quick to comment on one of the worst
procedures for changing propellers and it takes place many
times each season, especially in remote areas where a Travelift
isn’t available. “Propellers should never be replaced underwater
unless it is an absolute emergency,” he says adding it’s impossible for a diver to do the job properly. “They can’t lap the prop
on and the diver also can’t tell if the prop is seated correctly,”
says Wrigley, and if they have to be changed underwater he
suggests as soon as possible the vessel should be hauled and the
props removed and reinstalled correctly. “During the Mid-Atlantic $500,000 this year we had six boats with broken prop
shafts and I’m not saying it was the case with any of them
in particular, but often you can trace a broken prop shaft to
improper propeller installation,” he says, noting that broken
shafts often start from stress cracks. “Stainless steel shafts are
very strong, yet they’re very brittle.”
Finally, Wrigley was quick to note that propellers
shouldn’t be reconditioned every year. “Propellers should only
be reconditioned when there’s a need to. However, they should
be removed, cleaned and balanced every year,” he says. “Reconditioned means the propellers are set on blocks, polished,
sanded, grinded, etc. and that removes material from the propeller,” he added. “If the boat is running good all that’s needed
is a balance and polish.” Removing the propellers annually also
provides an opportunity to inspect the shafts for cracks prior
to reinstalling the prop. “Stress cracks typically occur under
the propeller and you wouldn’t know it was there unless you
removed the prop.”

While they are out of sight, your propellers
should never be out of mind. Following the tips offered by a man who’s seen just about every size and
style of propeller in his 30-plus years in the business
will help keep you off the Travelift during the season.

Many bluewater anglers feel the correct
propeller combination will help improve their catch
results. It’s hard to argue with successs.
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Category

Boat Name

Captain

Mate(s)

Heaviest White Marlin

Uncle T

Steve Castellini

Scotty White, Bill Godfrey

2nd Heaviest White Marlin

Over the Top

Matthew Lonuzzi

Joe Blanda, John Kubrak

3rd Heaviest White Marlin

Relentless

Mike Graziuso

Lenny Pelmucci, Dennis Glynn

Heaviest Blue Marlin

Quiet Storm

Eric Brush

Jimmy Brasher, Billy Ortlip

2nd Heaviest Blue Marlin

Samantha K

Scott Walker

Paul Ritli, Craig Howe

3rd Heaviest Blue Marlin

Thalassa

John Skiadas

Michael Marvinney, Mike McMahon

Heaviest Tuna

Sea Wolf

Marston Jones

Jon Meade, Brandon Spielman

2nd Heaviest Tuna

Negotiator

Thomas Zak

David Zak

3rd Heaviest Tuna

Beowulf

Val Fichera

John Valenti

Heaviest Dolphin

Concubine

Mike Bonino

Frank Dutton

Heaviest Wahoo

Sensation

Herb Smith

Nick Daniels

Most Points Overall

Ditch Digger

Keith Greenberg

Heath Brown

Most Points White Marlin

Ditch Digger

Keith Greenberg

Heath Brown

2nd Most Points White Marlin
Havin’ a Ball
		

Daniel “Backlash” Davis
& Mike Bennett

Aaron Greenberg, Taner Hardin

3rd Most Points White Marlin

Gina Lisa

Danny Scotti

Brian Speedi

Most Points Blue Marlin

Quiet Storm

Eric Brush

Jimmy Brasher, Billy Ortlip

2nd Most Points Blue Marlin

Samantha K

Scott Walker

Paul Ritli, Craig Howe

3rd Most Points Blue Marlin

Island Girl

Earl Prickett

Jimmy Mecchella, Tony Francesco

Most Points Tuna

Negotiator

Thomas Zak

David Zak

2nd Most Points Tuna

Sea Wolf

Marston Jones

Jon Meade, Brandon Spielman

3rd Most Points Tuna

Sun Runner

Lou Morizzo

Jeff Hill

MID-ATLANTIC $500,000 • P. O. Box 641 • Cape May, NJ 08204
BOB GLOVER • Tournament Director • 609-884-2400 • www.ma500.com

So... Where do you go when...
You plan ahead for your day ON THE RIP don’t you? Why not plan ahead for your visit to Cape May?
“Keeping It Local” is intended to help you connect with local establishments for everything from buying
beer and bait to finding a place to stay on shore. It might even help you plan a novel lay day activity. Per
your request, we’ve included local phone numbers; for additional information see the index.
Use area code “609” unless otherwise specified.
“It’s late and my crew is hungry” You’re docked at
South Jersey Marina and you want to walk somewhere
quickly and get a cold beer and something to eat!
• Lucky Bones is across the street. It blends the best of the old
Pelican Club, Cuban spice-rubbed pork chops, with thin
crust pizza and burgers; frosted pints and plenty of beers on
tap at an awesome bar. Call 884-BONE, of course!
• The Lobster House is next door. Dine at the restaurant, have
a drink at the bar, grab a “take-out”, or eat on the dock.
There’s also the fish market, a raw bar, the bar on the Schooner America, and the coffee shop. Can’t find something you
like? You’re kidding, right? Call 884-8296 for information,
but no reservations.
• C-View, the oldest pub in Cape May. Just a short walk
across the bridge into town and bear left, but you knew that.
Best wings, lobster bisque and coldest beer in town. And
they deliver, call 884-4712.
• Grab a cab and run over to the Harbor View. The tiki bar is
perfect for a summer afternoon. There’s also a bar inside and
dining upstairs with an awesome view of the harbor. 8845444 for reservations.  
• Or take that same cab and run into town and go to Cabana’s
on Beach Drive for a great bar, food, and live entertainment….and a younger crowd, 884-4800.
“Where do I get a cab? I’m at the Canyon Club and I
don’t want to walk anywhere.”
• Call High Roller or Cape May Taxi, call 898-7433 or 4255819 anytime of day; or just see the Dockmaster.
• Enterprise Rental Car will deliver right to the marina, call
522-1119, or ask the Dockmaster.
“Where’s the closest place to buy beer?”
• Cape May Liquor and they deliver. Call 884-7676, ask for
Bert.

“Breakfast, the crew wants breakfast!”
• When at South Jersey Marina, you can’t get closer than
Dock Mike’s - why call? Just walk in!
• Or wander over to the Coffee Shop at the Lobster House;
try the daily special. 884-8296
• Grab a cab and run downtown to the famous Uncle Bill’s
Pancake House at the corner of Perry and Beach. 884-7199
• Harborview does a great breakfast, with a view! 884-5444
• As does the Blue Pig at Congress Hall. 884-8422
“Where’s a good place to stay in town?”
• Sometimes renting a condo or house works best. If so,
contact the rental departments at Homestead Realty @ 8841888 or Chris Clemans Realty @ 884-3332.  
• If you prefer exclusivity and quiet, try one of Cape May’s
finest B&B’s, the Mission Inn, located on the “East End”
not far from South Jersey. If you’re bringing someone special, this is a must. Call Susan or Ray @ 884-8380.
• On the opposite end of town is the Sea Crest @ 884-4561.
A short walk from everything including spectacular sunsets,
the Sea Crest provides a quiet, ocean front stay in a family
run, modern motel.
• In the middle of the beach district, the Buckingham @ 8844073, with ocean front views and easy beach access, not to
mention proximity to arcades, shopping, bars and restaurants.
• Also popular with many of you, the Summer Station @ 8848800, a short crawl from the Rusty Nail and beach front
views. Your secret is out.
• The Macomber @ 884-3020 with the Union Park Restaurant, Montreal @ 884-7011 with the Café Promenade and
the Atlas @ 888-285-2746 not only offer ocean front views;
they also have restaurants on site.

• Joe Canal’s delivers too! 886-9786
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• Located in the middle of town, Congress Hall is convenient to
downtown shopping, beaches and restaurants. Its nightclub,
the Boiler Room, features live entertainment and a younger,
active crowd. The excellent on site restaurant, the Blue Pig,
serves breakfast, lunch and dinner, and the Brown Room
serves cocktails until late. Call 884-8422 for information.
• Cape Harbor Motor Inn @ 884-0018 is the closest motel
to South Jersey Marina; Harry has been staying there for 19
years; this year will make 20!
• If you’re in town on a Charter Trip, both the Atlas, 888-2852746, and Montreal, 884-7011, offer Marina discounts.
• Think long term; call Colleen Weber at Canyon Club, 8847700, about purchasing one of the new units or a slip.
“Where am I going to get the money for that?”
• Sturdy Bank on Washington Street across from the Post Office, 884-1213.
• Cape Savings Bank would be happy to work with you too;
they’re at the end of Lafayette Street on the right, and you
can reach their main number @ 465-5600.
“Cape May is famous for fine dining. Give me some
examples.”
• The Washington Inn. Consistently ranked as one of, if not
the best in town, call for reservations @ 884-5697.
• Martini Beach on Beach Avenue (above Cabana’s). You’ll
climb the steps for the view, but you’ll go back for the tapas
menu and the finest martinis in town, 884-1925.
• Union Park, across from the Convention Center, is a favorite for its atmosphere, preparation, and selection. Maybe the
best service in town. Truly a unique fine dining experience.
BYOB and reservations, 827-6822..

“My wife is coming with me this year. Any suggestions?”
• Besides the beach? Then how about…
• Heather’s Hair Salon & Spa in town. Already popular with
many of our ladies, Heather’s is convenient to shopping,
MAC activities, and most restaurants. Appointments can be
made by calling 884-0098.
• Cape May Winery on Townbank. Plan for most of an afternoon, and a cab ride home. You might want to call for their
schedule of tours and events, 884-1169.
• Mid-Atlantic Center for the Arts (MAC) for guided tours of
town, to the lighthouse, winery, etc. The hub of Cape May
culture, history, and arts; or just a great place for the ladies
(anyone really) to have lunch.
The main number is 884-5404.
“How about gear and bait?”
• The South Jersey Marina, 884-2400, or Canyon Club, 8840199, Ships’ Stores
• Sea Gear for unique and useful “sea-gear”, hardware and
equipment. Well worth a visit or two, call 884-2711.
“My mate ran a hook through his hand, any suggestions
for that, smart guy?”
• Run over and see Doc/Captain Bill Weisberg at Cape Urgent Care – next to Cape Liquors on the Canyon Club side
of the bridge. Call 884-HELP (Really!!)
“Ok, you’ve sold me. I want to throw a party for a few
of my closest friends. Any suggestions?”
• Chef Lenny will not only cater your event, he’ll deliver
lunch right to your boat. Call Lenny in Hammonton @
561-5944.

• Zagat rated 410 Bank Street. If you haven’t been there (but
I bet you have)….it’s a must! Tuna the way you want it!
Reservations, 884-2127

• If you’ve ever fished one of our tournaments, then you’re
familiar with Otto Rode and Sons since they cater most of
our events. Speak with Dave Rode @ 856-467-1300.

• If it’s Italian you want, then you must go to Fresco’s; voted
“Best Italian” by New Jersey Monthly. For reservations call
884-0366.

• As do the Washington Inn, 884-5697, and Lobster House,
884-8296, who both do an outstanding job!

• Or A Ca Mia on the mall, for either lunch or dinner. And a
great local connection too, the family participates with you
in the tournaments. Call 884-6661.

• Stephanie @ Cape May Winery, 884-1169, Bill @ MAC,
884-5404, and Judy @ Congress Hall, 884-8422, will be
happy to arrange for catering on your site or they can provide a venue as well.

• The Blue Pig at Congress Hall does dinner too… and they
do it well! Call 884-8422, and ask for Blue Pig reservations.

There are several other related businesses in the area.  The ones that are listed here chose to advertise with
us because they are interested in, and appreciate your business.
We did not choose them, they chose you!
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as Told by Michael Ribeiro of PipeTowers
Back in the days of wooden ships and iron men, it was
called a “crow’s nest.” On today’s sportfishing vessels, we call
it a “tower.” Originally, both had a similar purpose...spot the
quarry. However, a closer look at the historical evolution of
the tower takes us on a virtual journey through the story of
modern sportfishing. Today’s “Tuna Tower” provides the boat
owner and Captain with three distinct advantages. The engineering and construction of today’s modern towers is geared to
accentuate these advantages.
In the beginning, around the middle of the last century,
two offshore fishermen installed a lookout perch onto their
charter boat. This early tower was constructed of several pieces
of galvanized pipe, stiffened by wire cables and topped with an
observation platform. Their success in being able to spot and
catch large numbers of tuna and other big game fish caused
quite the furor at their local dock. Good news travels fast
around any charter dock and soon other
captains, both charter and private, started
adding their own improved versions of the
spotting tower. Within a few years everyone wanted a tower of their own, and an
industry was born. We call this advantage
#1, THE ABILITY TO SEE!
By the middle 70’s, affordable radar
units and single side band radios were becoming increasingly popular with offshore
fishermen. In fact, it was the introduction
of basic electronic devices to the boating
world that was the single most important
factor driving the fledgling tower industry. Back then there was a heavy, two foot
square, radar screen with an associated
80 pound scanner, a monster sized depth
finder, and a single side band radio with a
23 foot antenna that had to be mounted as
high as possible due to their line-of-sight
limitation. Then there was a loran, a vhf radio and an array
of cumbersome industrial style flood lights for night fishing.
What better place to mount all this bulky, heavy gear, plus
ten extra rod holders, than the now multi-functional Tuna
Spotting Tower. You can call this advantage #2, A PLACE TO
MOUNT EQUIPMENT!
The evolution continued, as the availability of electronics
on such a wide scale caught the boating industry off guard.
While a cloth covered folding bimini was okay for the average
boater, it was hardly suitable for a well equipped vessel of the
late 70’s and early 80’s. These consumers now demanded a
boat with a light weight overhead structure that would enable
them to mount their new electronics and other gear. Owners
soon realized that this overhead structure was an ideal location for an upper control and steering station. Next was added

some seating and an overhead rigid canopy to provide shade
for those long afternoon trolls. Finally, the canopy itself was
seen as the ideal location to mount a direction finder, maybe a
TV antenna, and finally a modern gps.
By the mid-80’s demand for overhead structures, by now
called tuna towers had reached a fever pitch. In fact demand far
outstripped supply. Recognizing this challenge as an opportunity,
Dick Weber of South Jersey Yacht Sales and Mike Cerchiaro of
Avalon Point Marina started to pre-order towers for stock boats
prior to taking delivery from the manufacturers. This practice
enabled the tower industry to fabricate during winter months,
complete installation during the spring, and make delivery of a
fully outfitted yacht in time for the fishing season. Both marinas’
to this day have a Pipe Towers facility on premises year round.
Generally speaking, by the time a boat arrives from the factory,
its tower is 80% complete and waiting for installation.
The evolution is complete….or is it?
Today, modern tower design incorporates
many fiberglass components in order to
blend with the flowing contours and myriad of colors, shapes and styles available to
today’s boat owner. The ability to blend
metal and fiberglass has enabled tower
manufacturers to stay true to the original
purpose for the tower, which is function.  
However, these same very same advances
in design and construction have resulted
in a totally new and yet equally important
reason for installing a tower, which is form.
One of the most impressive sights in
our boating world is the sight of a tournament fleet returning to the docks for
weigh-ins. The eyes of everyone, spectators,
owners, crews and buyers are immediately
drawn to that sea of shining fiberglass and
sparkling metal that identifies a modern
fully outfitted sportfisher. In fact, park two identical yachts
next to one another, one fully rigged and the other “stock” and
most people will walk right past the stock vessel in order to
view the true “sportfisher.” Like a “tricked-out” automobile or
a home with touched-up “curb appeal” customized boats enjoy
a three to one advantage over stock vessels in terms of resale
value, and there’s no more visible indicator of fully customized
sportfisher than a tall, well appointed tuna tower.
Put simply, today’s modern sportfishing yachts, especially
those in the over 30’ class, have been designed to accommodate the addition of a tower.  In fact, if a buyer elects to leave
his new sportfisher in its factory stock form, he will be missing
out on the third advantage, which perhaps is today, the most
important advantage of all. This is of course advantage #3,
THE WOW FACTOR!
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Haldy Gifford holds patents on the smart card, hermetically
sealed microelectronics, infrared data transmission, encryption
technology, 360 degree optical sight systems and photography,
holographic fishing lures and the E-Flash Playbook.

by Haldy Gifford of Trophy Teasers

This very simple question is almost impossible for us as anglers to comprehend for two simple reasons.
1. We are not fish (though some of us smell like them) so we do not have the same optical equipment. 2. We
see things in the air; fish see things in water (unless we’ve landed them).
We have a binocular field of vision. Fish have monocular
and binocular fields of vision. Approximately 300 degrees for
fish, approx. 170 degrees for humans. (See Table 1)
Eye placement accounts for only part of the difference between us and them. A fish cornea is much more flattened then
a human one and a fish lens is spherical where as a human lens
is elliptical. This spherical lens bends the aquatic image to a
convergent point on the fish’s retina while a human lens and
cornea don’t. Bottom line, fish see better under water then
humans and humans see better above water then fish do. Duh!
To further this “a-ha” moment is the difference between
how fish focus that lens and the way humans do. Humans
focus on objects by changing the curvature of their lens via
muscles. A fish focuses by moving its lens back and forth along
the line of sight much the same way a camera does. This focus
point is of particular interest. It is the retina. Remember the
cones and rods from 8th grade biology? They haven’t changed,
but a fish has a super charger for the retina called the pseudobranch, an extra gill that brings extra oxygen to the fish retina’s
vascular beds. This is important because a fish’s retina is like a
computer and the oxygen is like the electricity that keeps the
computer running. Like a computer the fish retina functions
in a binary mode. On or off. If the color (read light -color is
reflected light), or lack of it transmitted to the retina is always
the same, the fish retinal computer is in the off mode. For a
tuna in deep blue water, the presentation of a deep blue lure
will do nothing. However if a different color or something
more luminous shows up, the cell that receives it (cone) goes
to the on position and sends a signal to the brain. The pattern in which the cells are arranged allows the fish to discern
contrast. This is called border enhancement and allows the fish
to see the outline of an object and quickly discern whether it is
predator, prey, or just a dumb log in the water.
A whole body of lures is based on this contrast principle,
as well as the opposite of natures camouflage, for a bait fish by
putting dark on top and light below. What they are doing is
creating “border enhancement” to get the retina to give off a
flight or fight, or food message to the brain.
The optical hardware of fish, specifically the spherical lens,
has another little known property which is of utmost importance to the fisherman. The spherical lens polarizes light! (See
Table 2)
Every fisherman who wants to avoid a headache at the end
of the day invests (sometimes an ungodly amount of money)
in polarized sunglasses. It all started with Edward Land (Pola-

Fish Visual Field
Binocular
Vision

Each time a fish
undulates, the range
of vision changes

Because a fish undulates,
functional blind spots
are minimized

Table 1
Fish have a wide range of binocular vision in front of them,
allowing good depth perception. Undulations minimize
blind spots.
roid camera), who developed a lens which eliminated polarized
light. What a fisherman interprets as glare off the surface of
the water is horizontally polarized light. Most fishermen are
familiar with Brewster’s Angle,  which relates to fishing in the
sense that at dawn and dusk, the maximal amount of refracted
light enters water column. It’s no coincidence that fisherman
catch more fish of all types in those time periods. Polarized
light helps fish determine what’s appropriate to eat.
So you’re asking yourself why the entire hubbub about
polarized light? Don your sunglasses, look down in the water,
and when you see that tell tale “flash” of a bait fish, your optical senses just got a jolt of reflected polarized light. What you
would have seen without your sunglasses would have been
glare. So now you have a sense of what a fish sees all the time.
When a tuna sees a school of bait fish he is getting a
virtual fireworks display of refracted and reflected polarized
light. Couple that with retinal border enhancement and you
definately have his attention! (See Table 3)
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Now it can get more complicated if you so desire.
Colors, and the light emitted from them, have specific wave
lengths going from shortest (ultra-violet), to the longest
(infrared). Basically, the idea is that you want to go to longer
wave length colors than the predominant wavelength of the
colors reflected in the water column with your lures. Remember, water affects light differently at different depths. And
then, we can talk fluorescents, birefringence, phosphorescence, and luminosity -  all properties of light that are very
important to people who want to catch fish - but these are
only optical mechanics of piscines.
Table 2

Cornea

Lens
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Spherical lenses and flattened corneas are two of the differences between fish eyes and ours.

Dawn

Direction of Sunlight and Polarized Light

Dusk

Brewster’s Angle

Table 3

Maximal Vertical
Polarized Light

The crepuscular hours (dawn and dusk) are when the sun’s
light is at Brewster’s angle (30 degrees.) At 30 degrees, the
maximal amount of vertical polarized light (this is what fish
like) is transmitted (refracted) beneath the water’s surface.
What we interpret as glare, gets reflected off the water.
Unfortunately, or fortunately, depending on how you
approach it, these dumb old fish have acutely developed other
sensory equipment that allows them to dwell extremely well
and eat or be eaten in their unique underwater environment.
These senses of hearing, smelling, tasting, water pressure
changes and touch, are all objects for future consideration.
But for the optical sense it’s all about the light, phosphered,
fluoresced, refracted or reflected.

Why Hooking Up with a Charter can be a Great Idea ~ by Charlie Langan
Do you crave the thrill of an offshore fishing adventure but you don’t own a boat? Perhaps you’re not sure
if your boat is quite large enough to handle a fight with a 400 pound blue marlin or a 200 pound bluefin.
It could be that your boat just isn’t up to a canyon run and all the wear and tear that a 90-mile run offshore
entails. Or maybe you want to make your first offshore experience in the company of an experienced captain
and his professional mate on board their fully equipped boat so that you can see how the pros do it. With the
high cost of fuel and 65 miles between you and the beach, the prudent choice might just be a CHARTER!
South Jersey Marina in Cape May, New Jersey is home
port to the largest charter fleet in the region. Our vessels range
in size from 37 to 68 feet and are licensed to carry up to 81
passengers, although most of them are chartered for up to 6
anglers. These charter trips are commonly called “six-packs”.
Generally, our fishing trips fall into two categories:
INSHORE, or those trips within 20 miles of the beach, and
OFFSHORE, which are outside of 65 miles. Inshore trips generally go for striped bass, flounder, bluefish, mackerel, bonito,
tautog and sea bass, depending on season and water temperature. The offshore adventure targets large trophy fish such as
marlin, tuna, wahoo and dolphin.
Shark fishing is in a category all by itself since a specific
class of bait and tackle are required to successfully catch these
large predators of the seas. Generally, most types of sharks can
be found around wrecks and underwater structures, 30 to 35
miles offshore.
The chart below provides a general idea of what’s biting and when, during a typical fishing season. Of course, an

INSHORE
Drumfish
Weakfish
Flounder
Tautog
Sea Bass
Bluefish
Striped Bass
Shark
OFFSHORE
White Marlin
Blue Marlin
Tuna
Dolphin
Mako Shark

APR

MAY

JUN

important contributing factor is water temperature. South
Jersey’s Charter Coordinator or Dockmaster can provide useful
up-to-date information on what’s “in-the-bite.”
A common misconception is that chartering a “six-pack”
is expensive. However, when the cost for a charter is shared by
six anglers, most people find that the cost is relatively modest.
For example, when 6 anglers book an inshore trip of 6 hours,
it typically costs $100 per angler. An offshore trip for 12 hours
might cost each angler $300. It is important to remember that
these prices are comprehensive in that they include everything except an angler’s food and drink; though an additional
gratuity to the crew is customary. When the costs are reduced
to an hourly rate, anglers who charter are paying between
$15.00 and $25.00 per hour for a boat, fuel, tackle, bait, mate,
licensed captain and experience.
Experience of course is the key. A professional charter
Captain and his mate’s experience are the essential element in
a successful fishing trip, while the experience of a “hook-up” is
something that will stay with an angler for a lifetime.

JUL

AUG

SEP

OCT

NOV
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Boaters must not operate 121.5/243 MHZ EPIRBs after December, 2006

Office of Public Affairs
U.S. Coast Guard
Press Release Date: Dec. 8, 2006
Contact: Steve Blando

WASHINGTON - The Coast Guard reminds all boaters that beginning January 1, 2007, both 121.5
and 243 MHz Emergency Position Indicating Radio Beacons (EPIRBs) are prohibited from use in both
commercial and recreational watercraft. Boaters wishing to have an emergency rescue beacon aboard their
vessel must have a digital 406 MHz model.
The January 1, 2007, date to stop using 121.5 MHz
EPIRBs is in preparation for February 1, 2009, when satellite
processing of distress signals from all 121.5/243 MHz beacons
will terminate. Following this termination date, only the 406
MHz beacons will be detected by the International CospasSarsat Satellite System which provides distress alert and location data for search and rescue operations around the world.
The regulation applies to all Class A, B, and S 121.5/243
MHz EPIRBs. It does not affect 121.5/243 MHz man overboard devices which are designed to work directly with a base
alerting unit only and not with the satellite system.
This change, in large part, was brought about by the
unreliability of the 121.5/243 MHz beacons in an emergency
situation. Data reveals that with a 121.5 MHz beacon, only
one alert out of every 50 is a genuine distress situation. This
has a significant effect on expending the limited resources of
search and rescue personnel and platforms. With 406 MHz
beacons, false alerts have been reduced significantly, and, when
properly registered, can usually be resolved with a telephone
call to the beacon owner. Consequently, real alerts can receive
the attention they deserve.
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When a 406 MHz beacon signal is received, search and
rescue personnel can retrieve information from a registration
database. This includes the beacon owner’s contact information, emergency contact information, and vessel/aircraft
identifying characteristics. Having this information allows the
Coast Guard, or other rescue personnel, to respond appropriately.
In the U.S., users are required by law to directly register their beacon in the U.S. 406 MHz Beacon Registration
Database at: http://www.beaconregistration.noaa.gov/ or by
calling 1-888-212-SAVE. Other users can register their beacon
in their country’s national beacon registration database or, if
no national database is available, in the International Beacon
Registration Database at https://www.406registration.com/.
The United States Coast Guard is the lead agency for
coordinating national maritime search and rescue policy and is
responsible for providing search and rescue services on, under
and over assigned international waters and waters subject to
United States jurisdiction.

By Brent Alderfer, Manager of Offshore Electronics
Sometimes it seems that when we wake up in the morning, we find that the state-ofthe-art in marine electronics has advanced a decade over night. One such important development came late this March when Garmin Ltd. announced that it had acquired the assets of
Nautamatic Marine Systems, Inc. What’s so exciting about this development? Simple, the
TR-1 Autopilot.
If you’re not familiar, the TR-1 incorporates a patented ShadowDrive technology that
enables you to make a manual course correction from your helm without disengaging the
autopilot. Perhaps more important to installers and maintenance providers, the TR-1 incorporates unique technology that does not require installation of that bothersome rudder-angle
sensor. It’s a great system that’s about to get even better.
John Neyland from Garmin tells me that with this new purchase, the TR-1 marine autopilot will be fully integrated with Garmin Marine Network. Currently, this Network combines GPS, sonar, digital color radar, XMWX Satellite Weather, the 3D “mariner’s eye,
auto guidance, and an intuitive touch screen.  This integration allows the TR-1 with
ShadowDrive to work directly with the Garmin Marine Network allowing boaters to
experience a degree of situational awareness and ease of operation like never before.  
Really, the merger of TR-1 and Garmin can be seen as a logical evolution
for both companies. Both share a vision of unparalled customer service while
focusing on innovation and engineering excellence. The integration of the
TR-1 with Garmin’s Marine Network is a natural step in a progression that
will ultimately benefit the boater.
Speaking of John Neyland, Garmin has also announced that John
has been promoted to senior manager of marine marketing and OEM
sales. Many of you know John and realize what a great and well
deserved opportunity this is for him. This year during the MidAtlantic, be sure to visit John and extend your congratulations
to him in person. He’ll be there with Larry Pharo from TR-1
“under-the-tent.” John and Larry will be your best sources
of information about the new opportunities now that
TR-1 and Garmin are one.
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And anything else you can recognize...
1

2

3

4

5

6

OK, so we’ve given you a hint. One of the above photos is indeed a tuna. And... there’s a wahoo, a
dophin, a shark, a white marlin and also a blue marlin. We know you’re all die-hard fishermen (and women)
so you can probably tell us what KIND of tuna and shark too. But for contest purposes (no, not porpoises)
just match up the photos to their proper ID below and send in your submissions by September 15, 2007.
One of you will win a $100 gift certificate redeemable at the South Jersey Ship’s Store.
Small print: In the event that more than one correct answer is submitted... and there BETTER be more than one correct
answer submitted... the winner will be determined by random drawing from among the correct participants.

Put the photo number in the corresponding box
Tuna

Wahoo

Dolphin

Shark

White Marlin

Blue Marlin

Name___________________________________________________________________________
Phone_ _________________________________

Email__________________________________

Mail submissions to: South Jersey Marina c/o Name that Fish Contest • P. O. Box 641 • Cape May, NJ 08204
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The Mid-Atlantic $500,000 is best known for its big catches and big prizes. But it is also known for its big
tent and incomparable hospitality. 2006 was no exception, but it didn’t come easily. Just two weeks before the
event was scheduled to kick off, Tournament Director Bob Glover watched as the old Canyon Club service
building finally came crashing down. But would the debris be cleaned up in time? Would the tent fit in the
space allowed? Would it be big enough? Would there be enough parking? He had already measured and re-measured and then measured again, and finally resized the tent so that it would fit within its assigned parameters.
By this point, Glover and his staff had already dealt with a
myriad of issues at both ports, including sponsor accommodation, caterers, entertainment, slip-space, temporary labor, fencing
and parking, not to mention rule changes and the ever changing
NMFS restrictions. And then there are the variables like angler
participation, purse, the weather, and, of course, the “bite”.
For 16 years, Glover has stood at the microphone at every
Mid-Atlantic $500,000 Captain’s Meeting and welcomed the
participants and reviewed the rules. Five days later, he stands
at the same microphone and awards some of the largest cash
prizes in the world of sportfishing. In between he juggles lay
days, reschedules caterers, agonizes over the weather, administers and arbitrates. The days are long but the nights are even
longer and when one Mid-Atlantic concludes, the next one is
only 361 days away.
Interestingly, one of Glover’s biggest hurdles boils down
to geography. Next time you attend the Mid-Atlantic, stand
back, look at that football field sized tent, all the sponsors, the
vehicles, food vendors, beer trucks, plants, trash containers,
temporary fencing and ask yourself, “Where are the boats?” It’s
a fair question. Afterall, the Service Center at Canyon Club is
a boat yard… except during the Mid-Atlantic!
You see, whereas Glover’s
job is running one of the
world’s most prestigious
billfish tournaments,
Canyon Club Service
Center Manager
Dave Wrigley’s job is
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running the region’s busiest full-service boatyard. In August,
during the very height of the offshore fishing and recreational
boating season, the two face off in the middle of the service
yard and try to figure out how to carry out their respective
assignments and share the same piece of real estate at the
same time. A typical conversation between the two might go
something like this: “The security fence can only come to here”
says Dave. But Bob says, “I need to get the catering and service
trucks to the tent.” Dave fires back: “So where do you suggest I
block the boats that are coming out?” “Do you really want me
to answer that?” says Glover. It’s not always pretty, but it gets
done, as demonstrated by the success of the
Mid-Atlantic. But despite their friendly
head-butting, there’s one thing
that you’ll always hear them
both echo: “All in all, it’s a
blast. Everyone in the company
gets involved and does whatever it
takes to make it all happen. It’s a
neat thing, and somehow we’re all
still good friends when it’s over!”

“Designed for four, now it’s home to seven survivors...”
Everything is going your way. After a good night chasing the last of the season’s tuna
bite, you’re at the helm of your 52 footer heading home with four beauties in the box
and six buddies relaxing below. The weather’s been good, but building swells and
the forecast warn of snotty weather on the way. Then again you’re only 30 miles
from home and at this rate, you’ll be tying up in time to catch a late lunch
and a college game at your favorite watering hole.

Then all hell breaks loose. An instant after your peripheral
vision picks up a large, dark object immediately ahead, your
boat slams into something, rides up over it and then lurches to
an abrupt stop. The queasy feeling in your stomach tells you
that she’s hurt, and hurt badly. One minute she had been gliding across the water eating up a mile every two minutes, now
the starboard engine has stopped and both props are frozen,
but what really gets your attention are the high-water bells.
Then somebody hollers up that you’re taking on water.
By the time you come down off the bridge and look
below, the galley frige is floating. The 52 is going down fast,
too fast to even get off a proper Mayday. Two guys find the raft
and pull it out of its case while another manages to stuff a few
bottles of water into his pockets. There’s no time for anything
else. If you do not get off now you run the risk of getting
tangled in the rigging and going down with the boat. All seven
of you pile into the now inflated raft and paddle clear, just as
the 52 disappears. It’s been maybe, 5 minutes since the impact.
You know that you were about 30 miles from shore and
since it wasn’t quite noon when you had the accident, searchers should have another five or six hours of daylight remaining.
Searchers? Your Mayday wasn’t acknowledged; you’re not even
sure it went out, and if it did, you didn’t have time to give a full
position report. And your “float plan” consisted of telling the
wives you’d all be home sometime Sunday. If that wasn’t bad
enough, there’s a storm brewing. Well, at least you have the raft.
The raft! Designed for four, it’s now home for seven survivors. Seven grown, large men jammed into a space the size of
½ sheet of plywood. No radio, no beacon, no survival rations.
Just a couple of flares, a sea anchor, a bailing cup and a few
packets of water. That, plus the water bottles one of the guys
had shoved into his pockets is the total sum of your supplies.

But right now that little
raft is the only difference
between certain death and any
hope of survival.
Nothing is going your way.
And it gets worse.
The storm brings14 foot swells and
a rogue wave that almost tips the raft.
Unceasing seasickness, constant cold,
salt water rashes, cramped bodies and two
nights of total darkness add to the misery.
But the worst is the creeping despair
and unanswerable questions. Have you
even been missed yet? If there are searchers, where are they? You’ve been drifting for over two days. Are
they even looking in the right area? If they flew right overhead,
could they see such a small raft in such a choppy ocean?  What
about your families?
Fact or fiction?
Maybe last fall you read a similar story in the newspaper.
Did you think about what you would have done differently?
Or, did you check your own raft and ask yourself, “Would it
be big enough?” “Is the inspection date current?” “Is it stocked
with survival gear?” More questions than answers? Maybe this
is a good time to stop in and see your favorite ships’ store manager for some answers. Of course, you could just discount the
whole story with, “It will never happen to me.”
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International Angling Rules
The following angling rules have been formulated by the International Game Fish Association to promote ethical and sporting angling practices, to establish uniform regulations for the compilation of world game fish records,
and to provide basic angling guidelines for use in fishing tournaments and any other group angling activities.
The word “angling” is defined as catching or attempting to catch fish with a rod, reel, line, and hook as outlined in the international angling rules. There are some aspects of angling that cannot be controlled through rule
making, however. Angling regulations cannot insure an outstanding performance from each fish, and world records
cannot indicate the amount of difficulty in catching the fish. Captures in which the fish has not fought or has not
had a chance to fight do not reflect credit on the fisherman, and only the angler can properly evaluate the degree
of achievement in establishing the record.
Only fish caught in accordance with IGFA international angling rules, and within the intent of these rules, will
be considered for world records.
Following are the rules for freshwater and saltwater fishing and a separate set of rules for fly fishing.
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RULES FOR FISHING IN FRESH AND SALT WATER
Equipment Regulations
A. LINE
1. Monofilament, multifilament, and lead core multifilament lines may be used. For line classes, see World Record Requirements.
2. Wire lines are prohibited.
B. LINE BACKING
1. Backing not attached to the fishing line is permissible with no restrictions as to size or material.
2. If the fishing line is attached to the backing, the catch shall be classified under the heavier of the two lines. The
backing may not exceed the 130 lb (60 kg) line class and must be of a type of line approved for use in these
angling rules.
C. DOUBLE LINE
The use of a double line is not required. If one is used, it must meet the following specifications:
1. A double line must consist of the actual line used to catch the fish.
2. Double lines are measured from the start of the knot, braid, roll or splice making the double to the farthermost end of the knot, splice, snap, swivel or other device used for securing the trace, leader, lure or hook to
the double line.
Saltwater species: In all line classes up to and including 20 lb (10 kg), the double line shall be limited to 15
feet (4.57 meters). The combined length of the double line and leader shall not exceed 20 feet (6.1 meters).
The double line on all classes of tackle over 20 lb (10 kg) shall be limited to 30 feet (9.14 meters). The
combined length of the double line and leader shall not exceed 40 feet (12.19 meters).
Freshwater species: The double line on all classes of tackle shall not exceed 6 feet (1.82 meters). The
combined length of the double line and the leader shall not exceed 10 feet (3.04 meters).
D. LEADER
The use of a leader is not required. If one is used, it must meet the following specifications:
The length of the leader is the overall length including any lure, hook arrangement or other device. The
leader must be connected to the line with a snap, knot, splice, swivel or other device. Holding devices are
prohibited. There are no regulations regarding the material or strength of the leader.
Saltwater species: In all line classes up to and including 20 lb (10 kg), the leader shall be limited to 15 feet
(4.57 meters). The combined length of the double line and leader shall not exceed 20 feet (6.1 meters).
The leader on all classes of tackle over 20 lb (10 kg) shall be limited to 30 feet (9.14 meters). The combined length of the double line and leader shall be limited to 40 feet (12.19 meters).
Freshwater species: The leader on all classes of tackle shall be limited to 6 feet (1.82 meters). The combined length of the double line and leader shall not exceed 10 feet (3.04 meters).
E. ROD
1. Rods must comply with sporting ethics and customs. Considerable latitude is allowed in the choice of a rod,
but rods giving the angler an unfair advantage will be disqualified. This rule is intended to eliminate the use
of unconventional rods.
2. The rod tip must be a minimum of 40 inches (101.6 cm) in length. The rod butt cannot exceed 27 inches
(68.58 cm) in length. These measurements must be made from a point directly beneath the center of the
reel. A curved butt is measured in a straight line. When the rod butt is placed in a gimbal, the measurement
from the center of the reel seat to the pivot point of the gimbal can be no more than 27 inches. (The above
measurements do not apply to surfcasting rods.)
F. REEL
1. Reels must comply with sporting ethics and customs.
2. Power driven reels of any kind are prohibited. This includes motor, hydraulic, or electrically driven reels, and
any device that gives the angler an unfair advantage.
3. Ratchet handle reels are prohibited.
4. Reels designed to be cranked with both hands at the same time are prohibited.
G. HOOKS FOR BAIT FISHING
1. For live or dead bait fishing no more than two single hooks may be used. Both must be firmly imbedded in
or securely attached to the bait. The eyes of the hooks must be no less than a hook’s length (the length of the
largest hook used) apart and no more than 18 inches (45.72 cm) apart. The only exception is that the point of
one hook may be passed through the eye of the other hook.
2. The use of a dangling or swinging hook is prohibited. Double or treble hooks are prohibited.
3. A two-hook rig for bottom fishing is acceptable if it consists of two single hooks on separate leaders or drops.
Both hooks must be imbedded in the respective baits and separated sufficiently so that a fish caught on one
hook cannot be foul-hooked by the other.
4. A photograph or sketch of the hook arrangement must accompany all record applications made for fish
caught on two-hook tackle.
H. HOOKS AND LURES
1. When using an artificial lure with a skirt or trailing material, no more than two single hooks may be attached
to the line, leader, or trace. The hooks need not be attached separately. The eyes of the hooks must be no less
than an overall hook’s length (the overall length of the largest hook used) apart and no more than 12 inches
(30.48 cm) apart. The only exception is that the point of one hook may be passed through the eye of the other

hook. The trailing hook may not extend more than a hook’s length beyond the skirt of the lure. A photograph
or sketch showing the hook arrangement must accompany a record application.
2. Gang hooks are permitted when attached to plugs and other artificial lures that are specifically designed for
this use. Gang hooks must be free swinging and shall be limited to a maximum of three hooks (single, double,
or treble, or a combination of any three). Baits may not be used with gang hooks. A photograph or sketch of
the plug or lure must be submitted with record applications.
I. OTHER EQUIPMENT
1. Fighting chairs may not have any mechanically propelled devices that aid the angler in fighting a fish.
2. Gimbals must be free swinging, which includes gimbals that swing in a vertical plane only. Any gimbal that
allows the angler to reduce strain or to rest while fighting the fish is prohibited.
3. Gaffs and nets used to boat or land a fish must not exceed 8 feet (2.44 meters) in overall length. In using a
flying or detachable gaff the rope may not exceed 30 feet (9.14 meters). The gaff rope must be measured
from the point where it is secured to the detachable head to the other end. Only the effective length will be
considered. If a fixed head gaff is used, the same limitations shall apply and the gaff rope shall be measured
from the same location on the gaff hook. Only a single hook is permitted on any gaff. Harpoon or lance attachments are prohibited. Tail ropes are limited to 30 feet (9.14 meters). (When fishing from a bridge, pier, or
other high platform or structure, this length limitation does not apply.)
4. Entangling devices, either with or without a hook, are prohibited and may not be used for any purpose including baiting, hooking, fighting, or landing the fish.
5. Outriggers, downriggers, spreader bars and kites are permitted to be used provided that the actual fishing
line is attached to the snap or other release device, either directly or with some other material. The leader or
double line may not be connected to the release mechanism either directly or with the use of a connecting
device. Spreader bars are also acceptable when used strictly as a teaser.
6. Daisy chains, birds, floats and similar devices may only be used if they do not unfairly hamper or inhibit the
normal swimming or fighting ability of the fish, thereby giving the angler or crew an unfair advantage in
fighting, landing or boating the fish.
7. A safety line may be attached to the rod provided that it does not in any way assist the angler in fighting the fish.
Angling Regulations
1. From the time that a fish strikes or takes a bait or lure, the angler must hook, fight, and land or boat the fish
without the aid of any other person, except as provided in these regulations.
2. If a rod holder is used and a fish strikes or takes the bait or lure, the angler must remove the rod from the
holder as quickly as possible. The intent of this rule is that the angler shall strike and hook the fish with the
rod in hand.
3. In the event of a multiple strike on separate lines being fished by a single angler, only the first fish fought by
the angler will be considered for a world record.
4. If a double line is used, the intent of the regulations is that the fish will be fought on the single line most of
the time that it takes to land the fish.
5. A harness may be attached to the reel or rod, but not to the fighting chair. The harness may be replaced or
adjusted by a person other than the angler.
6. Use of a rod belt or waist gimbal is permitted.
7. When angling from a boat, once the leader is brought within the grasp of the mate, or the end of the leader
is wound to the rod tip, more than one person is permitted to hold the leader.
8. One or more gaffers may be used in addition to persons holding the leader. The gaff handle must be in hand
when the fish is gaffed.
9. The angling and equipment regulations shall apply until the fish is weighed.
The following acts will disqualify a catch:
1. Failure to comply with equipment or angling regulations.
2. The act of persons other than the angler in touching any part of the rod, reel, or line (including the double
line) either bodily or with any device, from the time a fish strikes or takes the bait or lure, until the fish is either
landed or released, or in giving any aid other than that allowed in the rules and regulations. If an obstacle to
the passage of the line through the rod guides has to be removed from the line, then the obstacle (whether
chum, floatline, rubber band, or other material) shall be held and cut free. Under no circumstances should the
line be held or touched by anyone other than the angler during this process.
3. Resting the rod in a rod holder, on the gunwale of the boat, or any other object while playing the fish.
4. Handlining or using a handline or rope attached in any manner to the angler’s line or leader for the purpose
of holding or lifting the fish.
5. Shooting, harpooning, or lancing any fish (including sharks and halibuts) at any stage of the catch.
6. Chumming with or using as bait the flesh, blood, skin, or any part of mammals other than hair or pork rind
used in lures designed for trolling or casting.
7. Using a boat or device to beach or drive a fish into shallow water in order to deprive the fish of its normal
ability to swim.
8. Changing the rod or reel while the fish is being played.
9. Splicing, removing, or adding to the line while the fish is being played.
10. Intentionally foul-hooking a fish.
11. Catching a fish in a manner that the double line never leaves the rod tip.
12. Using a size or kind of bait that is illegal to possess.
13. Attaching the angler’s line or leader to part of a boat or other object for the purpose of holding or lifting the fish.
14. If a fish escapes before gaffing or netting and is recaptured by any method other than as outlined in the
angling rules.
The following situations will disqualify a catch:
1. When a rod breaks (while the fish is being played) in a manner that reduces the length of the tip below
minimum dimensions or severely impairs its angling characteristics.
2. Mutilation to the fish, prior to landing or boating the catch, caused by sharks, other fish, mammals, or propellers that remove or penetrate the flesh. (Injuries caused by leader or line, scratches, old healed scars or
regeneration deformities are not considered to be disqualifying injuries.) Any mutilation on the fish must be
shown in a photograph and fully explained in a separate report accompanying the record application.
3. When a fish is hooked or entangled on more than one line.

Whether you are transiting the coast
or cruising to Cape May for a few days of
R & R, make sure you chart your course for
South Jersey Marina. Strategically located
on Cape May Harbor, we are easily accessible and provide the best protection when
mother nature acts up. Best of all, we are the
closest major marina to the historic areas of
Cape May, the beaches, restaurants and other
attractions that will pique your interest. We
have extensive experience in accommodating
boats of all shapes and sizes and make it our
#1 priority to ensure that your shoreside stay is as enjoyable and hassle-free as possible. Our trained, uniformed

dock attendants will assist you in tying up and
getting situated while our courteous operations
staff gets you squared away with dinner arrangements, rental cars, historic tours or whatever you
might need.
We like to greet and treat our customers as
friends and do everything reasonably possible to
make you feel at home. We monitor channels 9
and 16 and... although they’re not always needed,
reservations are recommended.
SOUTH JERSEY MARINA OFFICE
and SHIP’S STORE
609-884-2400
admin@sjmarina.com • store@sjmarina.com
DOCKMASTER
609-884-0177
dockmaster@sjmarina.com
SOUTH JERSEY TOURNAMENTS
609-884-2400
tournaments@sjmarina.com
CHARTER INFORMATION
609-884-3800
charterboats@sjmarina.com
SOUTH JERSEY YACHT SALES
609-884-1600
sales@sjyachtsales.com
at CANYON CLUB RESORT MARINA
609-884-0880

www.SouthJerseyMarina.com

at ARNOLD’S YACHT BASIN
732-899-9666
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Canyon Club Resort Marina is a state-ofthe-art facility for those who enjoy the boating
lifestyle. A “Boating Country Club” is the
most appropriate description of this evolving
marine complex.
Luxury waterfront homes surround the
protected basin which features modern,
concrete floating piers with convenient and
updated utilities. A full marine service facility, ship’s store and yacht sales office are onsite as well to assist with any possible boating need. Swimming
pools, manicured courtyards and landscaping compliment the spacious property. Winding roadways and
walkways make it easy to get around and give easy access to ample parking. All in all, Canyon Club is a
comfortable and relaxing place to boat and live. Its location is far enough off the beaten path to be private,
yet close enough to enjoy what the surrounding area has to offer.

CANYON CLUB RESORT MARINA
609-884-0188
admin@canyonclubmarina.com

PARTS DEPARTMENT
609-884-6646
parts@canyonclubmarina.com

CANYON CLUB PROPERTIES
609-884-7700
homes@canyonclubmarina.com

DOCKMASTER / SHIP’S STORE
609-884-0199
dockmaster@canyonclubmarina.com

SERVICE CENTER
609-884-6400
service@canyonclubmarina.com

OFFSHORE ELECTRONICS
609-884-6645
electronics@canyonclubmarina.com

www.CanyonClubMarina.com

109

410 Bank Street / Fresco’s • 410 Bank Street • Cape May, NJ 08204 • (609) 884-2127 • www.capemayrestaurantguide.com......................................... 93
A Ca Mia • Washington Mall • Cape May, NJ 08204 • (609) 884-6661 • www.capemayrestaurantguide.com........................................................................110
Albemarle Boats • 140 Midway Drive • Edenton, NC 27932 • (252) 482-7423 • www.albemarleboats.com........................................................................... 61
American Crew • 1732 Champa Street • Denver, CO 80202 • (800) 598-CREW • www.americancrew.com............................................................................. 66
American Fishing Wire / High Seas • 440 Highland Blvd. • Coatesville, PA 19320-6118 • (800) 824-9473 • www.americanfishingwire.com............ 94
Atlas Inn • 1035 Beach Avenue • Cape May, NJ 08204 • (888) 285-2746 • www.atlasinn.com....................................................................................................104
Baitmasters Of South Florida • 6911 NE 3rd Avenue • Miami, FL 33138 • (800) 639-2248 • www.baitmasters.com.......................................................... 88
Bernie Robbins / Rolex • 507 New Road • Somers Point, NJ 08244 • (610) 971-0778 • www.bernierobbins.com................................................................ 17
Big Game Fishing Journal • 1800 Bay Avenue • Pt. Pleasant, NJ 08742 • (800) 827-4468 • www.biggamefishingjournal.com...................................... 58
Buckingham Motel • 1111 Beach Avenue • Cape May, NJ 08204 • (609) 884-4073 • www.buckinghammotel.com.........................................................110
Bulls Eye Fishing Rods • P.O. Box 351 • Gloucester City, NJ 08030 • (609) 330-5083 • www.bullseyerods.com...................................................................110
Cabana’s Beach Bar & Grille • 429 Beach Avenue • Cape May, NJ 08204 • (609) 884-4800 • www.cabanasonthebeach.com........................................ 94
Cabo Yachts • 9780 Rancho Road • Adelanto, CA 92301 • (760) 246-8917 • www.caboyachts.com........................................................................................... 56
Canyon Club Properties • 900 Ocean Drive • Cape May, NJ 08204 • (609) 884-7700 • www.canyonclubmarina.com.............................................Cover 2
Canyon Runner • 27 Sage Street • Holmdel, NJ 07733 • (732) 842-6825 • www.canyonrunner.com......................................................................................... 93
Cape Harbor Motor Inn • 715 Pittsburgh Avenue • Cape May, NJ 08204 • (609) 884-0018 • www.capeharbormotorinn.com.....................................103
Cape May Winery • 711 Townbank Road • Cape May, NJ 08204 • (609) 884-1169 • www.capemaywinery.com.................................................................104
Cape Savings Bank • 225 North Main Street • Cape May Court House, NJ 08210 • (609) 465-5600 • www.capebankonline2.com............................110
Cape Urgent Care • 900 Route 109 • Cape May, NJ 08204 • (609) 884-4357 • www.capeurgentcare.com............................................................................104
Chef Lenny’s Kitchen • 120 S. White Horse Pike • Hammonton, NJ 08037 • (609) 561-5944 • www.cheflennyskitchen.com........................................... 73
Chris Clemans & Co. Realtors • 1159 Washington Street • Cape May, NJ 08204 • (609) 884-3332 • www.chrisclemans.com.......................................110
Christi Marine Insurance • 156 Stagecoach Road • Marmora, NJ 08223 • (609) 390-8996 • www.christimarineinsurance.com.................................... 90
Congress Hall & The Blue Pig • 251 Beach Avenue • Cape May, NJ 08204 • (609) 884-8422 • www.congresshall.com....................................................108
Costa Marine • 1324 Moss Mill Road • Egg Harbor, NJ 08215 • (609) 965-1538 • www.costamarinecanvas.com................................................................108
Crocodile Bay Lodge • 100 Landing Court, Suite D • Novato, CA 94945-4121 • (800) 733-1115 • www.crocodilebay.com.............................................. 90
Cummins PowerSystems • 2727 Ford Road • Bristol, PA 19007 • (215) 826-1214 • www.powersystems.cummins.com................................................... 74
C-View Inn • 1380 Washington Street • Cape May, NJ 08204 • (609) 884-4712 • www.c-viewinn.com....................................................................................108
Engines Incorporated • 532 West Leeds Avenue • Pleasantville, NJ 08232 • (609) 485-0101 • www.enginesinc.net.......................................................... 88
Enterprise Rent-A-Car • 1030 Route 47 South • Rio Grande, NJ 08242 • (609) 886-6460 • www.enterprise.com...............................................................103
Eye King / Hobie • 1853 Knights Ferry Drive • Chula Vista, CA 91913 • (619) 863-5941 • www.eyeking.com......................................................................... 78
EZ2CY • 11032 Grays Corner Road • Berlin, MD 21811 • (800) 448-4317 • www.ez2cy.com........................................................................................................... 74
Fisherman Magazine • 1622 Beaver Dam Road • Pt. Pleasant, NJ 08742 • (732) 295-8600........................................................................................................... 89
Fraser-Volpe • 1025 Thomas Drive • Warminster, PA 18974 • (215) 443-5240 • www.fraser-volpe.com............................................................................. 54, 68
Furuno Usa Inc. • 4400 NW Pacific Rim Blvd. • Camas, WA 98607 • (360) 834-9300 • www.furuno.com................................................................................... 89
Garmin • 1200 E. 151st Street • Olathe, KS 66062-3426 • (800) 800-1420 • www.garmin.com........................................................................................................5
Guy Harvey Inc. • 4350 Oakes Road #518 • Davie, FL 33314 • (800) 288-1227 • www.guyharveyinc.com............................................................................... 27
Haddon House Food Products/Krazy Salts • 250 Old Marlton Pike • Medford, NJ 08055 • (609) 654-7901 • www.haddonhouse.com.................... 53
Harbor View Restaurant • 954 Ocean Drive • Cape May, NJ 08204 • (609) 884-5444 • www.harborviewcapemay.com.................................................111
Heathers Salon & Spa • 656 Washington Street • Cape May, NJ 08204 • (609) 884-0098............................................................................................................110
High Roller Transportation • P.O. Box 2043 • Cape May, NJ 08204 • (609) 898-7433 • www.capemaytaxi.com.................................................................110
Homestead Realty • 846 Broadway • Cape May, NJ 08204 • (609) 884-1888 • www.homesteadrealestate.net..................................................................... 18
Hotel Macomber • 727 Beach Avenue • Cape May, NJ 08204 • (609) 884-8020 • www.hotelmacomber.com......................................................................110
Joe Canals Liquor • 1613 Route 47 South • Rio Grande, NJ 08242 • (609) 886-9786 • www.joecanals.com/riogrande.html..........................................104
Johnson & Towers • 2021 Briggs Road • Mount Laurel, NJ 08054 • (856) 234-6990 • www.johnsontowers.com.................................................................. 30
Lobster House Restaurant • Fisherman’s Wharf • Cape May, NJ 08204 • (609) 884-8296 • www.thelobsterhouse.com..................................................110
Lucky Bones • 1200 Route 109 South • Cape May, NJ 08204 • (609) 884-2663 • www.capemayrestaurantguide.com.....................................................108
Mack Boring & Parts / Yanmar • 2365 Route 22 W2 Rivers Yacht Basin • Union, NJ 07083-1916 • (908) 964-0700 • www.mackboring.com............ 84
MAN Engines & Components, Inc. • 591 SW 13th Terrace • Pompano Beach, FL 33069 • (954) 946-9092 • www.man-mec.com................................. 35
Mid-Atlantic Center For The Arts • 1048 Washington Street • Cape May, NJ 08204 • (609) 884-5404 • www.capemaymac.org................................... 48
Midlantic Gold Rush • 201 Union Lane • Brielle, NJ 08730 • (732) 223-4994 • www.midlanticgoldrush.com........................................................................ 84
Mission Inn • 1117 New Jersey Avenue • Cape May, NJ 08204 • (609) 884-8380 • www.missioninn.net.................................................................................. 99
Montreal Inn • 1025 Beach Avenue • Cape May, NJ 08204 • (609) 884-7011 • montreal-inn.com............................................................................................103
Northstar • 30 Sudbury Road • Acton, MA 01720 • (609) 927-1256 • www.navmanusa.com........................................................................................................ 45
Nu Car Connection / Hummer • 174 North Dupont Highway • New Castle, DE 19720 • (302) 322-2438 • www.nucar.com............................................ 11
Ocean City Marlin & Tuna Club • Ocean City, NJ 08226 • cpmconsultant.com/ocmtc.................................................................................................................. 82
Ocean LED Ltd • 2015 S.W. 20th St., Suite 210 • Ft. Lauderdale, FL 33315 • (954) 523-2250 • www.oceanled.com.............................................................. 96
Ocean Yachts • P.O. Box 312 • Egg Harbor City, NJ 08215 • (609) 965-4616 • www.oceanyachtsinc.com.............................................................................2, 10
Offshore Financial • 106 Bridge Avenue, Suite Four • Bay Head, NJ 08742 • (800) 899-7766 • www.offshorefinancial.com............................................ 99
Otto C. Rode Catering • 50 Paulsboro Road, Box 219 • Swedesboro, NJ 08085 • (856) 467-1300.............................................................................................. 86
Penn Reels • 3028 West Hunting Park Avenue • Philadelphia, PA 19132 • (215) 229-9415 • www.pennreels.com............................................................... 42
Pettit Paints / Kop-Coat • 36 Pine Street • Rockaway, NJ 07866 • (800) 221-4466 • www.kop-coat.com................................................................................. 82
PipeTowers • P.O. Box 327 • Avalon, NJ 08207 • (609) 967-3900 • www.avalonmarine.com.......................................................................................................... 78
Pompanette Chairs • 1515 SE 16th Street • Ft. Lauderdale, FL 33316 • (954) 525-6367 • www.pompanette.com.....................................................Cover 3
Premier Detailing & Boat Cleaning • 127-B Bridgeton Pike, Suite 322 • Mullica Hill, NJ 08062 • (856) 232-0404............................................................... 47
Pro Challenger LLC • P.O. Box 212158 • Royal Palm Beach, FL 33421 • (561) 662-4023 • www.prochallenger.com............................................................. 40
CONTINUED ON PAGE 111

111

Great Rates on the
Beach Front!!!

BuckinghamMotel
1111 Beach Avenue
Cape May, NJ 08204

(609) 884-4073
www.Buckinghammotel.com
motel1@verizon.net

Lunch & Dinner
on the mall
Cape May
Reservations 884-6661

Hotel Macomber
727 Beach Avenue
Cape May, NJ 08204

(609) 884-3020

www.hotelmacomber.com
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We hope that you’ve enjoyed this year’s On The Rip
half as much as we’ve enjoyed putting it together. Building
the magazine affords us the perfect opportunity to get to
know you, our friends and partners on the tournament trail,
all the better.
Please remember that On The Rip is your magazine. It’s
about you and your passion. We try to include articles that
are both useful and interesting coupled with advertising that
will enhance your offshore and onshore experience. Many of
you have also discovered that On The Rip provides the ideal
vehicle for your own message. Whether it is advertising, or
editorial commentary, photographs or even a favorite recipe,
we welcome your participation in your magazine.
Planning for the 2008 issue of On The Rip will commence sometime in October of this year, so it’s not too early
to let us know if you want to be included in next year’s
publication.  It’s also not too early to think about a tournament sponsorship next year. Our tournament sponsorship
program allows you to tailor your participation based on
your desired level of exposure, availability and budget.
In order to receive a copy of the 2008 Sponsorship Program, which includes the media kit for On The Rip, contact
Mark Allen in marketing:
mallen@sjmarina.com
Call 609-884-2400
Stop-in at South Jersey Marina
1231 U.S. Hwy 109
Cape May, NJ 08204
Or see Mark at any of our 2007 tournaments
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